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Introduction

The National Center for Statistics and Information
carried out a Household Expenditure and Income
Survey from the period 20 October 2018 - 19 Octo-
ber 2019, in this regard, we are pleased to present
the most important indicators of our survey. During
the preparation of this leaflet, we have considered
simplifying the results extracted from the survey as
far as possible to facilitate the benefit of it, and we
will issue a detailed report contains a lot of detailed
tables as soon as possible.

D. Khalifa bin Abdullah bin Hamad Al Barwani

Chief Executive of the National Centre for Statistics

and Information

Preface

Household Expenditure and Income Survey is a household sample survey,
the results of the survey reflect the reality of households expenditure, con-
sumption and income, the survey usually carried out every five years.

The survey aims to collect detailed data on household expenditure, con-
sumption, and income for determining the size and pattern of household
consumption, expenditures in the Sultanate and its relationship to demo-
graphic, economic and social variables. The survey also aims to provide data
that serves the purposes of development, economic and social planning in

the Sultanate.

The most important feature of this survey is that it
provides a comprehensive database on household
expenditure and income, linking this data with var-
ious social, demographic and economic variables,
such as geographical distribution, gender, educa-
tional level and state of economic activity. As well
as the survey, provides data that serves the purpos-
es of development, economic and social planning in
the Sultanate
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Household Characteristics
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Percentage of Omani
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Characteristics of dwelling and services

housing type m Household ownership of dwellings

2010 - 2011 2018 - 2019

87.6% 91.2%

G

Percentage of Omani
Households residing in
owned dwellings

49.4% 68.5%
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Percentage of Expa-
triates Households
residing in Rented

Dwellings

49.9% 30.9%
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Percentage of Expatriates house-
holds residing in dwelling provided
by employer

Percentage distribution of dwellings ownership

Omani Household | Expatriates Household

Type of
Tenure 2010/2011 = 2018-2019 | 2010/2011 = 2018-2019
Owned 87.6 91.2 0.7 0.4
Leased
Provided by [t 0.1 49.9 30.9
Employer
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‘ m Main source of drinking water

2010 - 2011 2018 - 2019 Urban 2018-2019  Villages
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Percentage Distribution of Households by the main source of water for domestic use (%)

2010 - 2011 domestic use 2018 - 2019

68.9% connected network 72.2%
10.3% - Public water point - 15.5%

Of Households use
wells as a major
source for drinking

Percentage of
households in
the Sultanate use 45 . 6 %
bottled water as
the main source for
drinking
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Private well for the
11.4% living quarter . 8.4%
Well outside the I
0 0,
8.4% living quarter 3.7%

0.9% I Other sources | 0.2%
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Proximity of Dwelling to public services
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Most urban households enjoy near services for less than 1 km, reaching:

64% 93% 45%

99%

9,

Percentage of Percentage of Percentage of households Percentage of
households located households located located near Shopping households located
near paved roads near primary schools centers near Health center /
hospitals
2010 - 2011 2018 - 2019

Of households in the
villages located by
more than 5 km from
health centers and
hospitals.

61% 48.1%
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Percentage distribution of households according to the population localities
and the proximity of services to a distance of 5 km or less

Urban Villages
100% 92.5%

Paved roads

96.9%

100%

97.4% 76.7%

Primary school

94.6% 72.9%

99.1% 83.8%

Shopping center

99.3% 83.9%

Health center 86.5% 38.6%

/ hospitals 88.9% 51.9%

2010-2011
2018 - 2019 .
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expenditure

Omani households
expenditure

Consumption of food
and drink by Omani
households
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Percentage of households con-
sumption of food and drink from
the total consumption in the
Sultanate

Average monthly ‘

2018 - 2019
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Expenditure and consumption

Household expenditure and consumption

2010 - 2011
Urban Villages

26.0%

Percentage of households
consumption of food and drink

As a result of the average increase in the household size in the
villages, compared to 1.2 individual

2018 - 2019
Urban Villages

28.8%

Percentage of household
consumption of food and drink

As a result of the average increase in the household size in the
villages, compared to 1.2 individual
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Percentage distribution of the average monthly household
‘ 3.2 consumption of food

2010 - 2011 2018 - 2019

% 6.9 Non-Alcoholic Beverages % 9.9
% 3.9 Sugar & Honey % 3.3
o 2.1 01L& Fats % 2.2

% 3.9 Others % 5.3
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‘ 3.3 Percentage distribution of the average monthly household
: consumption of non - food

2010 - 2011 2018 - 2019

% 4.6 % 4.1

Travel costs outside the country

% 1.8 Ve %2.0

Health care

%1.8 a= % 2.2

Other goods and services
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Monthly household income

Percentage distribution of the average monthly
income of Omani household according to income

2010 - 2011 2018 - 2019 sources
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Average monthly income of

Omani households from em-
ployer & own account worker

2018 - 2019

668

3.3%

Employer & own account

(0] 34

worker
Average Tgnthl}_/ Average monthly 4'3% 1.1 %
Income of mant income of Expatriates Employer & own account "
households households work Property incomes

- 2% 15.0%

Property incomes

83.0% 15%

Pension

&

Of households in
the Sultanate’s
the main source of
income from wages
and salaries

Of the Omani house-
holds in the Sultanates 1 . 2 %
rely on pensions as a
main source of income

2.6%

Transfers & other sources
Transfers & other sources



