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 Objectives Of The Poll

Introduction

The main objectives of the poll on bank prizes in general are as follows:
• Identify the most important criteria for the respondents’ selection of banks, such 
as spread of branches,spread of deposit and withdrawal machines, good customer 
service, availability of Islamic banking, good prizes and raffles, and other criteria.
• Measure the demand for Islamic banking in the banking sector and the use of 
banking applications to carry out bankingtransactions.
• Identify the views of Omanis and expatriates on some matters relating to bank 
prizes and raffles offered by banks, such as satisfaction with those prizes, support 
for continuation and increasing them by the banks, extent of transparency in the 
procedures for winner selection, and other issues.
• Identify the impact of the prizes and raffles offered by banks on attracting 
depositors and ensuring their loyalty.

The majority of banks in the Sultanate of Oman attract deposits and support savings 
by offering various attractive promotions, prizes,and cash draws to its clients.Banks 
emphasize that these prizes are an effective tool to support savings and attract 
depositors. Due to the increase of those schemes recently, the National Center 
for Statistics and Information (NCSI) conducted this poll in collaboration with 
the Central Bank of Oman (CBO) to know the opinions of the Omani citizens 
and expatriates about the various aspects related to the prize schemes and  cash 
draws by the banks and their impact on attracting depositors and supporting 
investment in the banking sector in the Sultanate.

 About The Poll
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Data Collection

Sample Size

Data were collected during the period from 27 November to 15 December 2016 
through telephone interviews with a sample of Omanis and expatriates residing 
in the Sultanate. Interviews were conducted in three different languages: Arabic, 
English and Urdu.

Total sample size was 2,965 male and female respondents (1,693 Omanis and 
1,272 expatriates) in the age group (18 years old and over) from all governorates 
of the Sultanate and from various educational levels and age groups.
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Executive Summary
• (56%) of the population have accounts or deposits in a bank operating in the 
Sultanate in 2016 (68% Omanis and 46% expatriates).
• (62%) males compared to (42%) females hold bank accounts.
• The most prevalent banks in Oman (based on client percentages) were Bank 
Muscat (71%), Bank Dhofar (13%), and National Bank of Oman (12%).
• The most important reasons for clients’ choice of banks were proposal from 
work/study place (40%), good customer service (28%), and spread of the 
branches in Oman (15%).
• Three out of every ten respondents use mobile banking applications to carry 
out some banking transactions (30% Omanis and 23% expatriates).
• (8%) of holders of bank accounts use only Islamic banking transactions, (5%) 
use both Islamic and regular commercial transactions, and (87%) use only regular 
commercial transactions.
• Four out of every ten respondents stated that the banks they deal with offer 
prizes and raffles to them (46% of Omanis and 29% expatriates).
• More than a quarter of people do not know if there were prizes and raffles 
offered by banks on their accounts or not.
• (16%) of respondents said that the bank prizes and raffles were one of the 
reasons for choice of their banks.
• (17%) of respondents expressed their intention to cancel their accounts or 
change their banks if they cancel or reduce the prizes offered.
• Three out of every five respondents have no information about the bank prizes 
offered by their banks.
• (2.7%) of respondents had already won a bank prize (3.2% Omanis and 2% 
expatriates).
• Half respondents stated that the bank prizes were consistent with their religious 
beliefs (35% Omanis and 72% expatriates).
• The majority of respondents (53%) prefer weekly or monthly bank prizes and 
raffles even if their value is less than those offered annually.
• (85%) of respondents believe that wining a bank prize can make a big change 
in their life,(83%) believe that bank prizes encourage savings and enhance clients’ 
loyalty to their banks, and (81%) think it is a good area for investment.
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• Nine out of every ten respondents believe that the bank prizes are a good idea 
and should be supported (95% Omanis and 78% expatriates).
• (55%) of respondents believe that the selection of winners of bank prizes has 
integrity and transparency (70% expatriates and 44% Omanis).
• (54%) of respondents prefer higher interest/return rate to bank prizes (61% 
Omanis and 45% expatriates).
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56%
Of the population have accounts 
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• The findings of the poll showed that (56%) of the 
population of the Sultanate (18 years old and over) 
have accounts or deposits in one of the banks operating 
in the Sultanate in 2016.
• (68%) of Omanis have bank accounts compared 
to(46%) of expatriates.

1) Prevalence Of Bank Accounts And Deposits

(56%) of the population 
have accounts or deposits 

in a bank operating in 
the Sultanate in 2016 
(68% Omanis and 46% 

expatriates).

Figure (1 -1):  Prevalence Of Bank Accounts And Deposits (%)

Omanis Expatriates

46%68%
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The poll results show some variation in the percentages 
of respondents who have bank accounts or deposits 
between the different governorates, as follows:
• Al-Dhahirah Governorate recorded the highest 
prevalence rates of bank accounts (63%) followed by 
Dhofar and Al-Wusta Governorates (60% each).
• In contrast, Musandam Governorate recorded the lowest prevalence rates of bank 
accounts (46%), followed by Al-Sharqiyah North Governorate (53%), and then Muscat 
and Al-Batinah North (54% each).
•  (87%) of the Omanis in Dhofar Governorate have bank accounts.
•  (57%) of the expatriates in Al-Wusta Governorate have bank accounts.

1-1 Holding Bank Accounts By Governorate

Figure (1- 2): Percentage Of Holders Of Bank Accounts By  Governorate

(63%) of the population in Al-
Dhahirah Governorate have 
bank accounts, compared to 
(54%) in Muscat and (46%) in 

Musandam.  
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There is some variation in the percentages of holders 
of bank accounts according to demographic and social 
characteristics of respondents (especially educational 
level) as follows:
• By gender: the percentage of male holders of bank 
accounts is clearly higher than that of females (62% compared to 42% respectively).
• By education: there is a positive correlation between the level of education and having 
a bank account. The results showed that (83%) of those who have a university or higher 
education have bank accounts, which is almost twice the percentage among those with 
education less than General Education Diploma (GED) (42%).
• By age: the percentage of holders of bank accounts is the highest among respondents in 
the medium age group (30-49 years old) (60%), compared to (54%) for young people in 
the age (18-29 years), and (48%) for respondents in the age group (50 years and over).
• By employment status: As expected, the percentage of bank accounts holders increases 
clearly among workeing respondents up to (60%) compared to (44%) for the non-
working respondents.

1-2 Holding Bank Accounts By Demographic Characteristics 

(62%) of holders of bank 
accounts are male while 

(42%) are female. 

Figure (1- 3): Percentage Of Holders Of Bank Accounts By Demographic Characteristics 
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1-3 Reasons For Not Opening A Bank Account 

Respondents who do not have bank accounts were 
asked about the reason for that. Figure (1-4)shows those 
reasons.
• The vast majority of those who do not have a bank 
account (83%) reported that they do not need it because 
they do not carry out any banking transactions, and the percentage of Omanis are more 
than that of the expatriates (98% and 76% respectively). (6%) indicated their intention to 
open a bank account soon (mostly expatriates newly arrived to Oman) while (6%) use an 
account in banks outside Oman that meet their banking needs.
• There was another set of reasons reported for not opening a bank account, but at 
insignificant percentages, such as: the use of a bank account of the employer, the company 
or another person, receiving salary and purchasing in cash, unemployment, and others.

The main reason for not 
opening a bank account 

is the lack of any need for 
that (83%).

Figure (1- 4): Reasons For Not Opening A Bank Account (%)

Use a bank account in 
another country

Does not need a bank 
account
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Others
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1-4 Most Used Banks In Oman

• Bank Muscat occupies the first place in terms of 
number of clients as (71%) of the population in Oman 
use it (72% Omanis and 70% expatriates).
• Bank Dhofar comes second (by far from Bank Muscat) 
in terms of number of clients with (13%) of the population 
in Oman (17% Omanis and 13% expatriates).
• National Bank of Oman comes third, narrowly after Bank Dhofar, with 12% of the 
population (16% expatriates and 8% expatriates).

Total  Omani Expatriate

(71%) of the population in 
Oman use Bank Muscat 
while (13%) use Bank 
Dhofar and (12%) use 

National Bank of Oman.

Figure (1- 5): Percent Distribution Of Respondents By Their Banks(%)
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1-5 Clients’ Reasons For Choosing A Bank

The respondents were asked about reasons for choosing 
their banks. They mentioned many reasons which are 
summarized in Figure (1-6).
• The work/ study place of four out of every ten 
respondents suggested their bank, and this was the 
reason for dealing with that bank.
• Providing good customer service was the second reason in terms of importance (28%), 
followed by the spread of the bank branches in Oman (15%), then the existence of a 
branch close to the place of residence or work (13%), spread of deposit and withdrawal 
machines, in addition to a number of other reasons at lower rates.
• It is noted that only (1%) of respondents stated that the bank’s offer of good prizes was 
among the reasons for their choice to deal with it.

The most important 
reasons for clients’ choice 

of their banks are the 
recommendation by work/

study place, provision of good 
customer service, and spread 

of branches in Oman. 

Figure (1- 6): Clients’ Reasons For Choosing A Bank (%)
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Criteria For Clients’ Choice Of Banks

Presence of a branch 
close to the place of 
residence or work

Spread of deposit and 
withdrawal machines 

Good customer service 

Spread of the branches 
inside and outside the 

Sultanate  

96% 

94% 

94% 

97% 
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2) Criteria For Clients’ Choice Of Banks

The respondents in the poll were asked about nine 
criteria they may think about when choosing and 
comparing banks. Figure (2-1) summarizes those criteria 
and importance of each for the respondents.
• The most important criterion for selection of banks 
was the spread of deposit and withdrawal machines، 
(97%) of the respondents mentioned that it is very important/ important to them.
• The second criterion was the presence of a branch close to the place of residence or 
work, (96%) of the respondents considered that as important/ very important, followed 
by good customer service, and the spread of the branches inside and outside the Sultanate 
(94% each).
• We note that the less important criterion was thepresence of good raffles or prizes 
offered by the bank (72%).

The most important criteria 
for clients’ choice of their 

banks are spread of withdrawal 
deposit machines, presence of a 
branch close to the residence/
work place, and provision of 

good customer service.

FIGURE (2-1): CLIENTS’ CRITERIA FOR CHOOSING A BANK
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2-1 Criteria For Clients’ Choice Of Banks By Nationality

Figure (2-2) presents the degree of importance of the 
nine criteria for the respondents’ selection of banks asked 
about in the poll (percentage of the respondents who 
stated that the criterion is important or very important 
to them) for Omanis and expatriates. We note the 
following:
• There are no marked differences in the degree of importance or order of the various 
criteria between Omanis and expatriates.
• The following criteria have an increasing degree of importance for Omanis more than 
expatriates: provision of good loan facilities, existence of a mobile/online application, and 
availability of Islamic banking.
• On the other hand,the following criteria have an increasing degree of importance for 
expatriates more than Omanis: providing good raffles and prizes and providing good 
interest/return.

Figure (2-2): Degree Of Importance Of Criteria For Choosing A Bank By Nationality 
(Percentage Of Respondents Who Reported That The Criterion Is Important Or Very Important)

The provision of good loan 
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2-2 Criteria For Clients’ Choice Of Banks By Gender

Figure (2-3) shows the degree of importance of the nine 
criteria for the respondents’ selection of banks asked 
about in the poll for both males and females. We note 
of the following:
• There are no marked differences in the degree of 
importance of the various criteria or their order between 
males and females.
• The degree of importance of the following criteria is slightly higher between the males: 
offering good raffles and prizes and receiving a good interest/ return rate.
• On the other hand, the degree of importance of the following criteria is slightly higher 
between the females: provision of good loan facilities and existence of a mobile/online 
banking application.

Figure (2-3): Degree Of Importance Of Criteria For Choosing A Bank By Gender (Percentage Of 
Respondents Who Reported That The Criterion Is Important Or Very Important)

The importance offering 
raffles and prizes increases 

between the males while the 
importance of provision of 

loan facilities increases among 
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Figure (2-4) shows the degree of importance of the nine 
criteria for the respondents’ selection of banks asked 
about in the poll for different educational levels. We note 
of the following:
• There are no significant differences in the degree 
of importance of the various criteria or their order between respondents of different 
educational levels.
• The degree of importance of the following criteria is slightly higher among those with a 
college education and above compared to those with education lower than the General 
Education Diploma: existence of a mobile/online bank application and good customer 
service.
• In contrast, the degree of importance of the following criteria is significantly higher 
among those with education lower than General Education Diploma compared to those 
with university education and above: offering good raffles and prizes, availability of Islamic 
banking, and good interest/ return rate.

2-3 Criteria For Clients’ Choice Of Banks By Educational Level

The importance of raffles and 
prizes is higher among those
with lower education while 

the banking application
and good customer service is 

higher among those with
higher education.

Figure (2-4): Degree Of Importance Of Criteria For Choosing A Bank By Educational Level (Percentage 
Of Respondents Who Reported That The Criterion Is Important Or Very Important)
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2-4 Criteria For Clients’ Choice Of Banks By Income Level

Figure (2-5) shows the degree of importance of the nine 
criteria for the respondents’ selection of banks asked 
about in the poll for different monthly income levels. We 
note of the following:
• There are no significant differences in the degree 
of importance of the various criteria or their order between respondents of different 
income levels.
• The degree of importance of the following criteria is a little higher among earners of 
OMR 600 and above than among earners of less than OMR 300: good loan facilities, 
existence of a mobile/online banking application, and good customer service.
• On the other hand, the degree of importance of the following criteria increases 
significantly among earners of less than OMR 300: offering good
draws and prizes, availability of Islamic banking, and good interest/ return rate.

The importance of raffles 
and prizes increases 

among the individuals of 
lower income while the 

importance of loan facilities 
is higher among those with 

higher income.

Figure (2-5): Degree Of Importance Of Criteria Forn Choosing A Bank By Monthly Income(Percentage 
Of Respondents Who Reported That The Criterion Is Important Or Very Important)
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Use Of Mobile Banking Applications

Respondents use mobile banking 
applications

27%

 Omani 30%  Expatriate23%

51%
A university or 

higher education

(18-29 years) (50 years old and over)

13%
Less than 
General 

Education 
Diploma

31% 20%
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• Approximately three out of every ten (27%) respondents use 
mobile banking applications to carry out certain banking transactions 
or to inquire about the balance. (12%) use them on a regular basis 
(at least once a week) and (15%) use them occasionally (less than 
once a week).
• Percentage of mobile banking applications users is higher between 
Omanis compared to expatriates (30% versus 23%, respectively).

3) Use Of Mobile Banking Applications

(30%) of Omanis
use mobile 

banking
applications
compared to 

(23%)
of expatriates.

Figure (3-1): Use Of Banking Applications

Do you use mobile applications to carry out some banking transactions regularly?

Regularly (once or more weekly) Sometimes No
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There is some variation in the extent of use of banking applications 
on smart phones between different governorates as follows:
• The percentage of users of banking applications (regularly or 
occasionally) was the highest in Musandam Governorate of (58%) 
followed by Al-Dakhiliyah and Al-Wusta Governorates (35% each).
• In contrast, the lowest percentage of using banking applications 
were in Al-Sharqiyah South Governorate (20%), and Al-Batinah 
North and Dhofar Governorates (24% each).
• The percentage of Omanis who use banking applications increases 
in Musandam Governorate, Al-Dakhiliyah Governorate, and Muscat Governorate while 
the percentage of expatriates who use banking applications is lower in Al-Batinah North 
Governorate, Al-Sharqiyah North Governorate, and Al-Dhahirah Governorate.

3-1 Use Of Mobile Banking Applications By Governorate

The percentage 
of users 

of banking 
applications is

(58%) in 
Musandam

compared to 
(20%)

in Al-Sharqiyyah.

Figure (3-1): Use Of Banking Applications By Governorate (%)
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3-2 Use Of Mobile Banking Applications By Demographic Characteristics

The percentage of 
using banking
applications

reaches (51%)
among holders of
university degrees

or above compared
to (13%) among

those with
education level
below General

EducationDiploma.

Figure (3-3): Percentage Of Users Of Banking Applications By Demographic Characteristics

There is some variation in the percentages of users of banking 
applications by demographic and social characteristics as follows:
• By gender: there are no clear differences in the percentage of 
using banking applications between males and females (27% and 
28% respectively).
• By education: the percentage of using banking applications 
increases dramatically with the high level of education. It reaches 
(51%) among those with a university or higher education, which is
almost four times the percentage among those with less than 
General Education Diploma.
• By age: the percentage of using banking applications decreases significantly with age.The
percentage records its highest value (31%) among young people in the age group (18-29 
years), compared to (20%) for respondents in the age group (50 years old and over).
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Use Of Islamic Banking

Of respondents use 
only Islamic banking 

in their banking 
transactions

Use Islamic banking 
in addition to the 

traditional commercial 
transaction 

Use only traditional 
commercial 
transactions

Among those with 
a university or 

higher education 
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General Education 
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4) Use Of Islamic Banking

• (8%) of respondents use only Islamic banking in their 
banking transactions. (5%) use Islamic banking in addition 
to the traditional commercial transaction while (87%) 
use only traditional commercial transactions.
• The percentage of users of Islamic banking only is 
slightly higher among Omanis compared with expatriates 
(9% and 6%, respectively).

One of every ten 
Omanis uses only Islamic 
banking in their banking 

transactions.

Figure (4-1): Use Of Islamic Banking (%)

Do you use the Isalmic banking or regular commercial banking?
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4-1 Use Of Islamic Banking By Governorate

There is some variation in the extent of using Islamic 
banking between the different governorates as follows:
• The highest percentage of those who limit their
banking to Islamic transactions is in Al-Buraimi and Al-
Sharqiyah North Governorates (16% each) followed by 
Al-Dakhiliyah Governorate (14%).
• On the other hand, the lowest rate of using Islamic banking only is in Al-Wusta 
Governorate (2%), Musandam Governorate (3%), and Muscat Governorate (4%).

The percentage of only 
using Islamic banking is 

16% in Al-Buraimi and Al-
Sharqiyyah North 

Governorates while
it is (2%) in Al- Wusta 

Governorate.

Figure (4-2): Use Of Islamic Banking As Per Governorate (%)

Do you use the Isalmic banking or regular commercial banking?
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4-2 Use Of Islamic Banking By Demographic Characteristics

There are no marked differences in using Islamic banking 
by demographic and social characteristics of respondents 
as follows:
• By gender: the percentage of those who limit their 
banking transactions to Islamic banking is slightly higher 
among females than males (9% versus 7% respectively).
• By education: in general, the percentage of using only Islamic banking decreases slightly 
with the high level of education. It reaches (7%) among those with a university or higher 
education compared with (10%) among those with education less than General Education 
Diploma.
• By age: in general, the percentage of using only Islamic banking slightly increases with age. 
It reaches (8%) among young people in the age group (18-29 years), compared to (10%) 
for respondents in the age group (50 years and over).

(7%) among those with a 
university or higher education 
compared with (10%) among 

those with education less 
than General Education 

Diploma limit their banking 
to Islamic transactions.

8767 8739

Figure (4-2): Use Of Islamic Banking By Demographic Characteristics (%)
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Bank Prizes

17%

16%

3

More

Out of every five respondents do not have any 
information on the bank prizes offered by their 
banks.

than half the respondents prefer low 
value weekly or monthly prizes than 
high value annual prizes.

Of the respondents indicated that bank prizes and raffles were one of 
the reasons for choosing their banks.

Of the respondents expressed their intention to cancel 
their accounts or change their banks if they cancel or 
reduce the prizes offered to clients.
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• Four out of every ten respondents stated that their 
banks offer prizes and raffles that apply to them.
• The percentage of respondents who stated that 
their banks offer prizes and draws on their accounts 
is significantly higher between Omanis compared to 
expatriates (46% versus 29% respectively).
• It is noteworthy that more than a quarter of respondents do not know if there are 
prizes and raffles offered by their banks on their accounts or not. This percentage increases 
dramatically between expatriates compared to Omanis (40% versus 15% respectively).

5) Bank Prizes

More than a quarter of 
respondents do not know 

if there are prizes and 
raffles offered by their 

banks on their accounts 
or not.

Figure (5-1): Spread Of Bank Prizes (%)

Are there any prizes offered by your bank and apply to your accounts?

Yes No Do not know
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To learn about the importance of bank prizes in attracting 
clients and ensuring their loyalty, respondents in the 
poll were asked if the prizes and raffles are among the 
reasons for their choice of their banks, and the possibility 
of thinking to cancel their accounts or move to other 
banks in case of cancellation or reduction of these prizes 
and raffles. The results in Figure (5-2) shows the follwoing:
• (16%) of the respondents indicated that bank prizes and raffles were one of the reasons 
for choosing their banks.
• (17%) of the respondents expressed their intention to cancel their accounts or change 
their banks if they cancel or reduce the prizes offered to clients.

5-1 Importance Of Bank Prizes

(16%) of the respondents 
indicated that bank prizes 
and raffles were one of the 
reasons for choosing their 

banks. (17%) of them would 
cancel their accounts if 

banks cancel or reduce the 
prizes offered.

Figure (5-2): Importance Of Bank Prizes

Would you think to cancel your bank 
accounts or move to another bank if your 

bank cancels or reduces of these prizes and 
raffles?

Did you consider bank prizes when 
choosing your bank?

16%17%

84%83%

Yes No
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• One out of every ten respondents said that (s)he has 
significant access to the information (s)he needs about 
the bank prizes offered by his bank (such as requirements 
for obtaining prizes and dates, opportunities and potential 
to win, method of selecting the winners, and others), 13% 
moderately, 16% to a low degree.
• It is noteworthy that three out of every five respondents do not have any information 
on the bank prizes offered by their banks.
• The percentage of respondentswho reported they have information on the bank prizes 
offered by their banks increases significantly among the expatriates compared to Omanis 
(15% versus 8% respectively).

5-2 Access To Information On Bank Prizes

Three out of every five 
respondents do not have 
any information on the 
bank prizes offered by 

their banks

Figure (5-3): Access To Information On Bank Prizes 

Do you have all the information you need on the bank prizes and raffles offered by your bank?

Yes, to a large extent I do not have the information I needYes, moderately Yes, to a small extent
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• (3%) of the respondents mentioned that they have
previously won a banking prize (3% Omanis compared
to 2% expatriates).
• (14%) of the respondents mentioned that one of their
relatives or friends won a banking prize (18% Omanis
compared to 8% of expatriates).

5-3 Winning Bank Prizes

(3%) of the
respondents have
previously won a

banking prize.

Figure (5-4): Winning Bank Prizes (%)

Did one of your relatives/ friends
win a banking prize before?

Did you win a banking prize
before?

14
3

83 97

3

Yes No Do not know
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• Almost half of the respondents stated that bank prizes 
are consistent with their religious beliefs, while the other 
half believed they contradict them.
• The percentage of respondents who think bank prizes
conform to their religious beliefs increases significantly 
among expatriates compared to Omanis. The percentage among expatriates is (72%), 
which is more than double that among Omanis (35%).

5-4 Conformity Between Bank Prizes And Religious Beliefs

Half of the respondents 
stated that bank prizes 

are consistent with their 
religious beliefs (35% 

Omanis; 72% expatriates).

Figure (5-5): Conformity Between Bank Prizes And Religious Beliefs

Do bank prizes conform to or contradict your religious beliefs?

Conform to my religious beliefs Contradict my religious beliefs
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There are some differences in the belief that bank prizes 
conform to religious beliefs according to demographic 
and social characteristics of respondents as follows:
• By gender: the percentage of those who believe bank 
prizes conform to religious beliefs is higher among males 
than females (55% versus 41% respectively).
• By education: the highest percentage of those who believe bank prizes conform to 
religious beliefs is among those with education less than General Education Diploma 
(62%), lowest among those with General Education Diploma / below university (44%),
while it is up to 49% among those with a university or higher education.
• By age: in general, the percentage of those who believe that bank prizes conform to 
religious beliefs increases slightly with age. It is (51%) among young people in the age 
group (18-29 years), compared to (56%) for respondents in the age group (50 years and 
over).

5-5 Conformity Between Bank Prizes And Religious Beliefs By Demographic 

Characteristics
The percentage of those 

who believe that the bank 
prizes conform to

religious beliefs is (55%) 
between males and (41%)

between females.
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Figure (5-6): Conformity Between Bank Prizes And Religious Beliefs By Demographic Characteritcs (%)
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• The percentage of respondents who believe that bank prizes are consistent with religious 
beliefs increases slightly with the level of knowledge and familiarity with the conditions 
and procedures for bank prizes. The percentage reaches (60%) with the respondents who 
said they were substantially familiar with the conditions and criteria for bank prizes versus
(51%) among those who said they do not have the information they need on these prizes.

5-6 Conformity Between Bank Prizes And Religious Beliefs By Availability Of 

Information On Them

Figure (5-7): Conformity Between Bank Prizes And Religious Beliefs By Availaibity Of Information On 
The Prizes (%)
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• The majority of respondents (53%) prefer bank prizes 
and raffles to be weekly or monthly even if they worth 
lower than annual ones of high value.
• The percentage of respondents who prefer high-value 
annual prizes to the lower weekly or monthly ones is 
higher among expatriates than Omanis (22% versus 15%, respectively).

5-7 Value And Frequency Of Bank Prizes

More than half the 
respondents prefer low 

value weekly or monthly 
prizes than high value 

annual prizes.

Figure (5-8): Opinion On Value And Frequency Of Bank Prizes (%) 

Which is better for the client: high value annual prizes or low value monthly or weekly prizes?

High value annual prizes Do not knowLow value monthly or
weekly prizes 

 Does not matter/ not
interested

15

22

18

61

44

53

4

15

9

20

19

20Total

 Omani

Expatriate



A Public Opinion Poll on
BANK PRIZES 47

• The results showed that (23%) who have information on bank prizes prefer large annual 
awards while (56%) of them prefer weekly or monthly prizes that are less.
• (54%) of those who do not have the information on bank prizes prefer monthly or 
weekly prizes with less value while (15%) of them prefer large annual prizes.

5-8 Value And Frequency Of Bank Prizes By Availability Of Information

Figure (5-9): Opinion On Value And Frequency Of Bank Prizes By Availability Of Information (%)

Which is better for the client: high value annual prizes or low value monthly or weekly prizes?

High value annual prizes Do not knowLow value monthly or
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Opinions Of Respondents On Bank Prizes

Out of every ten respondents 
believe that bank prizes are 
a good idea and should be 
supported

Male

Female

Among those with 
less than General 
Education Diploma

Among those with a 
university or higher 
education

 Omani

Expatriate

9

88%

79%

80%

91%

78%

95%
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The respondents in the poll were asked about five ideas 
promoted by many banks concerning the bank prizes. 
Figure (6-1) summarizes those ideas and opinions of 
respondents on them.
• (85%) of the respondents believe that winning bank 
prizes can make a big change in their life (48% strongly agree and 37% agree).
• (83%) of the respondents believe that bank prizes can encourage respondents to save 
even more.
• (81%) of the respondents believe that bank prizes can be a good area to invest money 
(35% strongly agree and 46% agree).
• (83%) of the respondents believe that bank prizes offered by the bank enhance client 
loyalty and retention.
• (74%) of the respondents believe that the low interest/ return rate offered by banks on 
savings is a key reason for the appeal of bank prizes for people.

6) Opinions Of Respondents On Bank Prizes

(85%) of the respondents 
believe that winning bank 

prizes can make a big 
change in their life.

Strongly agree DisagreeAgree Strongly disagreeNeutral

Bank prizes can be a good area
for investing money

 Prizes offer by the bank
 strengthens clients’ loyalty and
retention

Low interest/return rate on 
savings is a key reason for the 
appeal of bank prizes for people?

 Winning bank prizes can make a
big change in individual’s life

Bank prizes can encourage
individuals to save

Figure (6-1): Respondents’ Opinions On Bank Prizes (%)
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• About nine out of every ten respondents believe that
bank prizes are a good idea and should be supported.
• The percentage of respondents who believe that the 
bank prizes are a good idea and should be supported is 
significantly higher among expatriates than Omanis (95% 
versus 78% respectively).

6-1 Respondents’ Support To Bank Prizes

(78%) of Omanis
versus to (95%) of
expatriates believe

that bank prizes
are a good idea.

Figure (6-2): Respondents’ Support Of Bank Prizes
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There are some differences in the extent of respondents’ 
support for bank prizes by demographic and social 
characteristics as follows:
• By gender: the percentage of respondents who support
the bank prizes is higher among males than females (88% 
versus 79% respectively).
• By education: the percentage of respondents who support bank prizes decreases as 
level of education increases. It is (91%) among those with less than General Education 
Diploma, compared with (80%) among those with a university or higher education.
• By age: there are no marked differences in percentage of respondents who support the 
bank prizes among different age groups.The percentage is (86%) among young people in 
the age group (18-29 years) compared with (88%) for respondents in the age group (50 
years and above).

6-2 Respondents’ Support To Bank Prizes By Demographic Characteristics

The percentage of 
respondents who support 
the bank prizes is (88%)
among males and (79%) 

among females.

86

85

88

91

83

80

88 79

Figure (6-3): Respondents’ Support Of Bank Prizes By Demographic Characteristics (%)
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• The respondents’ support of and belief that the bank prizes is a good idea increases 
with the high level of familiarity and knowledge of the conditions and criteria for these 
prizes.The percentage of those who think that the bank prizes are a good idea (90%) is 
higher among who said they were substantially familiar with the conditions and standards 
of bank prizes compared to (83%) with the respondents who say they do not have the 
information they need about these prizes.

6-3 Respondents’ Support To Bank Prizes By Available Information On Prizes

Figure (6-4): Respondents’ Support Of Bank Prizes By Availability Of Information On Prizes (%)
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•	The percentage of the respondents who support the bank prizes in Al-Wusta 
Gobvernorate is (94%), followed by Dhofar Governorate (92%), and Muscat Governorate 
(91%). In contrast, the Al-Sharqiyah North Governorate has the lowest percentage (72%).

4-6 Respondents’ Support To Bank Prizes By Governorate

Figure (6-5): Respondents’  Support Of Bank Prizes By Governorate (%)
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Control On Bank Prizes

Believe that the selection process of the winners of 
the bank prizes has integrity and transparency

55%

 Expatriate

70%

 Omani

44%

Among 
those with 
a university 
or higher 
education

50%

Female

48%

Among those 
with less 

than General 
Education 
Diploma

65%

Male

57%
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• The majority of respondents (55%) believe that the
selection process of the winners of the bank prizes has
integrity and transparency (40% believe so and 15% 
stronly believe).
• The percentage of respondents who believe that the 
process of selecting the winners of the bank prizes has integrity and transparency is clearly 
higher among expatrites more than Omanis (70% versus 44% respectively).

7) Control On Bank Prizes

(55%) believe that
the selection process of 
the winners of the bank

prizes has integrity 
and transparency 

(70% Omanis and 44% 
expatrites).

Figure (7-1): Integirty And Transparency In Selection Of Winners Of Bank Prizes (%)

To what extent do you believe that the process of selecting winners of bank prizes has
integrity and transparency?
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There are some differences in the extent of belief in the  
integrity and transparency of the process of selecting 
the winners of the bank prizes by demographic and 
social characteristics of respondents, especially by 
level of education, as follows:
• By gender: the percentage of those who believe in the integrity and transparency of the 
process of selecting the winners of the bank prizesis higher among males than females 
(57% versus 48% respectively).
• By education: in general, the percentage of those who believe in the integrity and 
transparency of the process of selecting the winners of the bank prizes decreases with the 
high level of education.It reaches(50%) among those with a college education and above 
compared to less than (65%) among those with education less than General Education 
Diploma.
• By age: there are no marked differences in the percentage of respondents who believe 
in the integrity and transparency of the process of selecting the winners of bank prizes in 
different age categories.

7-1 Opinion On Integirty And Transparency Of Bank Prizes By Demographic 

Characteristics
The percentage of belief in the
integrity and transparency of

bank prizes is (50%) among the
holders of university degree or

above compared to (65%) among 
those with education lower than 

General Education Diploma.

Figure (7-2): Percentages Of Respondents Who Believe/ Strongly Believe In The Integrity And 
Transparency Of Selecting The Winners Of Bank Prizes By Demographic Characteristics (%)
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• The percentage of respondents who believe that the process of selecting the winners 
of the bank prizes has integrity and transparency among respondents who have signficant 
information on the conditions and standards of prizes compared to respondents who are 
not familiar with this information (67% and 50% respectively).

7-2 Opinion On Integirty And Transparency Of Bank Prizes By Availability Of 

Information On The Prizes
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Figure (7-3): Percentages Of Respondents Who Believe/ Strongly Believe In The Integrity And 
Transparency Of Selecting The Winners Of Bank Prizes By Availability Of Information (%)

To what extent do you believe that the process of selecting winners of bank prizes has integrity and
transparency?
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• The majority of respondents (54%) prefer that the 
banks provide good interest or return rate on their 
savings even if they stop providing bank prizes.
• The percentage of respondents who prefer a higher 
return rate on bank savings compared to the prizes is 
higher among the Omanis compared to expatriates (61% versus 45% respectively).

7-3 Bank Prizes Versus Good Interest Rate 

(54%) of respondents 
prefer higher interest/ 

return rate to bank prizes 
(61% Omanis and 45% 

expatriates).

Figure (7-4): Bank Prizes Versus Good Interest Rate (%) 

Do you think that the banks should stop provision of bank prizes and provide bank accounts with good 
interest/return rate instead?
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There are some differences in the extent of respondents’ 
preference for good interest or return rates to bank 
prizes by their demographic and social characteristics as 
follows:
• By gender: the percentage of respondents who prefer 
a good return rate tobank prizesis significantly higher among females than males (64% 
versus 51% respectively).
• By education: the percentage of respondents who prefer a good return rate to bank 
prizes increase with the high level of education. It is (49%) among those with less education 
than General Education Diploma, compared with 59% among  those with a university or 
higher education.
• By age: the percentage of respondents who prefer a good return rate to bank prizes 
decreases with age.It is (55%) among young people in the age group (18-29 years old) 
compared to (47%) in the age group (50 years old and over).

7-4 Bank Prizes Versus Good Interest Rate By Demographic Characteristics 

The percentage of 
respondents who prefer a 
good return rate to bank 
prizes is (64%) for females 

and (51%) for males.
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Figure (7-4): Bank Prizes Versus Good Interest Rate By Demographic Characteristics (%) 
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• The percentage of the respondents who prefer a higher interest rate on savings to 
bank prizesincreases slightly among those who have information about the conditions and 
standards of prizes compared to those who are not familiar with this information.
• The percentage of those who support the banks’ stoppage of providing prizes is (58%) 
among the respondents who said they are significantly familiar with the conditions and 
standards of bank prizes compared to (50%) among those who said they did not have the 
information they need.

7-5 Bank Prizes Versus Good Interest Rate By Availability Of Information 

Figure (7-5): Bank Prizes Versus Good Interest Rate By Availability Of Information (%) 
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