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Introduction

The tourism sector is considered to be one of the
important and promising sectors and an important
feeder to the national economy. It is also deemed to
be a source of national income for many countries
in the world. Therefore, Oman’s wise government
has put a particular interest on this vital sector and
directed its instructions to work on developing and
promoting the sector to the best in order to become
an important feeder to the national economy since
it has been considered as one of the most important
five economic sectors within the ninth Five-Year
plan (2016-2020) which aims at diversifying the
economic base as well as the sources of the national
income for the Sultanate.

Accordingly, the National Center for Statistics
and information is pleased to present this bulletin
containing indicators for Omani tourism during the
period (2005 - 2014), to see the impact of tourism
in the economy and its contribution and impact in
advancing the economic development in addition to
the application of Tourism Satellite Accounts (TSA)
which represents a new statistic methodology for the
organization of tourism statistics data.

We hope that we have been successful in providing
the information and data needed by the followers
and observers of the development of the tourism
sector in the Sultanate.

Finally, I would like to express my sincere gratitude
and appreciation to all ministries, government bodies
and private institutions for their active contribution
and good cooperation with us by providing the
necessary statistical data for the preparation of this
bulletin. T give special thanks to the Royal Oman
Police and the Ministry of Tourism and Oman
Airports Management Company for their supportive
efforts hoping that Allah may help us all in serving
this dearest country under the wise leadership of
the builder of modern Oman His Majesty Sultan
Qaboos Bin Said, May Allah protect and save Him.

Dr. Khalifah Abdullah Hamad Al- Barwany
The Chief Executive
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Introducation:

According to data from the World Tourism Organization (UNWTO), the number
of international tourist arrivals in 2015 reached 1.2 billion in 2015, representing a
4.4% increase from 2014.This data is in line with a trend of sixth years of strong
growth in the tourism sector. Despite instability in some regions, the Middle East
saw an 8% rise in visitors, attracting 4 million additional tourists, for a total of 54
million.
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Number of International tourist arrivals in 2015
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02015- 02011 aabuwl) gl olpvgoll wilaa| ailo
Statistical Summary, Main Tourism Indicators, 2011-2015

ltems *2015 2014 2013 2012 2011 ag—ull
000'R.O 4 (@)
Inbound Tourism / 620lgll aaluwll
Inbound Visitors - (000) 2,619 2,225 1,923 1,714 1,393 (i) - ggaslgll jlgjl
- Tourists (Overnight Visitors) ™ 1,897 1,611 1,392 1,241 1,018 ™ (cwall jlgj) algull -
- Nights Spent - (000) 13,144 11,079 9,569 8,575 6,495 () - algull il -
- Average Nights Spent 6.9 6.9 6.9 6.9 b4 aoldll il huwgio -
- Same day Visitors 721 614 531 473 375 " algll ogdl )lgj -
Inbound Tourism Expenditure 288,230 250,913 227,271 200,270 158,614 620lg)l anluwll Glail
- Expenditure / Visitor 110.1 1127 118.2 116.9 1139 Jlw / glajll -
Outbound Tourism / 6jaleall aaluwll
Outbound Visitors - (000) 5,424 4,727 4,301 3,972 3,341 (@li) - ggyaleall jlgjl
- Tourists (Overnight Visitors) ™ 3,838 3,358 3,103 2,888 2,446 " (cuwall ylgj) alguwll -
- Nights Spent - (000) 81,9210 72,553 70,075 56,751 50,563 (all) - algull Al -
- Average Nights Spent 213 21.6 22.6 19.7 20.7 aoldll iy hwagio -
- Same day Visitors 1,586 1,369 1,198 1,084 895 ™ gl padl lgj -
Outbound Tourism Expenditure 487,944 414,406 370,155 337,532 285,811 ojaleoll aaluwll glail
- Expenditure / Visitor 90.0 87.7 86.1 85.0 85.5 Jlw / glaill -
* Provisional

** Tourists: if his/her trip includes an overnight stay

*** Visitor: if his/her trip not includes an overnight stay

Inbound Visitors, Include cruise Vessels Visitors since 2014

Sources: National Centre for Statistics and Information -NCSI
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Statistical Summary, Main Tourism Indicators, 2011-2015
ltems *2015 2014 2013 2012 2011 ag— il
000' RO £ (ah

Type of Expenditure / glailll ¢gi

Inbound Tourism Expenditure 288,230 250,913 227,271 200,270 158,614 620lgll aalull Glail
- Air Tickets 73,979 60,191 54,906 47,373 36,516 ol Slaj -
- Accommodation 109,949 99,060 88,879 80,033 63,426 oSl -
- Food and Beverages 42,742 38,219 34,992 30,518 24,125 ulpllg olehll -
- Internal Transport 17,443 14,067 12,460 10,782 8,491 ainlwll Jala Jaull -
- Shopping 31,740 28,420 26,095 22,894 18,870 ol -
- Other 12,378 10,956 9,939 8,671 7,186 u_ﬂpl -
Outbound Tourisms Expenditure 487,944 414,406 370,155 337,532 285,811 ojaleall aaluwll Gloil
- Air Tickets 125,792 107,437 96,427 88,176 65,241 ol Slaj -
- Accommodation 82,985 70,427 63,304 57,355 51,101 oSl -
- Food and Beverage 71,259 61,312 54,600 49,101 38,785 ulpllg plehll -
- External Transport 19,404 16,572 14,874 13,601 11,330 aillwll yla Yol -
- Shopping 118,429 99,110 88,122 80,499 73,156 ol -
- Other 70,077 59,546 52,829 48,800 46,198 u1p| -
* Provisional U0
** Tourists: if his/her trip includes an overnight stay cwall uile aily cdazibi 13l Pat{FTVY Rl
*** Visitor: if his/her trip not includes an overnight stay Cwoll ailyy Jous ol [al gl ==
Inbound Visitors, Include cruise Vessels Visitors since 2014 02014 plc aio anlull gawll jlgj gany jgaolgll jlgjl

Sources: National Centre for Statistics and Information -NCSI logleollg el ciihgll jSyall janoll
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Statistical Summary, Main Tourism Indicators, 2011-2015

Iltems *2015 2014 2013 2012 2011

ag— il

000' RO £ (@l

Tourism Satellite Account / wicya)l aabuw)l wla

Inbound Tourism Expenditure 288,230 250,913 227,271 200,270 158,614
Domestic Tourism Expenditure 976,376 965,812 904,350 847,091 746,900
Outbound Tourism Expenditure 487 944 414,406 370,155 337,532 285,811
Total Production 1,264,606 1,216,725 1,131,620 1,047,361 905,514
Total Intermediate Consumption 516,032 487,291 478,534 434,365 384,708
Direct Value Added 748,574 729,434 653,086 612,996 520,806
Gross Domastic Product (GDP) 26,962,382 33,060,702 31,791,473 30,790,750 27,466,423
Share of Tourism in GDP (%) 2.8 2.2 2.1 2.0 1.9
Tourism Balance -199,713 -163,493 -142,885 -137,263 -127,197

Accommodation Services / <lgll Jilwg oloaa

Number of Hotels (No.) 318 286 266 248 235
Number of Rooms (No.) 15,568 14,815 13,603 12,352 11,753
Number of Employees (No.) 11,054 10,734 9,893 9,557 9,481
Wages & Salaries 48,573 45,077 43,162 38,008 38,965
Revenues 226,852 216,898 198,835 179,103 153,881
Guests - (000) 2,736 2,409 2,048 1,890 1,678
Number of Room Nights Spent -(000) 2,975 2,678 2,518 2,207 1,808
Room Occupancy Rate (%) 50.0 49.2 47.7 45.8 43.4
* Provisional

** Tourists: if his/her trip includes an overnight stay

*** Visitor: if his/her trip not includes an overnight stay
Inbound Visitors, Include cruise Vessels Visitors since 2014
Sources: National Centre for Statistics and Information -NCSI
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First Section: Inbound Tourism

2011 - 2015
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| : Inbound Visitors:

1 : Inbound visitors has doubled in just under
e : a decade in the period between 2005 -2015

o0
A however; in the same period domestic tourists
49-2/? 34-1%" 18 4'17 has more than tripled. If Oman is to increase
<l6anllg Joll &)L 9:'9.}*”9 a*g}il X abJo tourism’s contribution to GDP, it must actively
visiting friends and elsure an : .
relatives recreation  business trip seek to attract more inbound tourists and

from more diverse markets. Given the current

geopolitical climate, Oman must not only
market itself as a safe and tranquil destination, but also compete with other GCC states that are
looking to boost their own share of tourism revenues.
The number of inbound tourists visiting the sultanate has grown by around 40% every half decade.
The total number of visitors totaled I.I million in 2005, 1.5 million in 2010 and 2.6 million in
2015.In terms of reason for travelling, visiting friends and relatives (40.2%), followed by leisure and
recreation accounted for 34.1% and business (18.4%).The relative share of inbound tourism in the
leisure and recreation segment has been stagnant for the past four years, hovering at around 34%,
which is down from 47% in 2010.The total number of same-day visitors increased by 17% over 2014
to 721,292 in 2015, which exhibited near growth with the period between 2013 and 2014, which
saw a rise of 16% from 531,096 to 614,065, and even less than the period between 201 | and 2012,
which saw a 26% spike from 374,658 to 472,805. Since 2005, the total number of inbound tourists
has been growing by an average of 7.4%.
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Inbound tourism expenditure:
With total inbound tourism expenditure, totaling R.O 288.2 million in 2015,a 14.9% increase over
R.O 250.9 million in 2014, the average expenditure per visitor reached R.O [10.] This is a signifi-
cant increase of 21% compared to 2009 when total expenditure per visitor totaled R.O 91.10.
Around 72.5% of all visitors stayed more than one night, with the remaining 27.5% being same-day
visitors. Other GCC nationals accounted for the majority of visitors at 45.5%, followed by visitors
from Asian countries with 22.1%, Europe at 19.7%, Arab nations with 6.2% and another 6.5% from
other nations, mostly the Americas and Oceania. Overnight stays totaled |3.] million nights, with an
average of 6.9 nights per tourist.
Hotel and hotel apartments served 46.6% of all overnight tourists, while 36.4% of arrivals stayed

with relatives or friends, and furnished flats accounted for 4%. Out of the 2.6million visitors in 2014,
|.6 million, or 62.3%, were male and 1.0 million, or 37.7%, were female.
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Accommodation services accounted for 38.1% of inbound tourism expenditure, followed by air
transport services 25.7%, food and beverages services 14.8%, and shopping 11.0%, as the top
contributor in 2015, the accommodation services segment increased by 11.0% from R.O 99.06
million in 2014 to R.O 109.95 million in 2015. Food and beverages services grew by |1.8% from
R.O 38.2 million in 2014 to R.O 42.7 million in 2015.
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Out of the total R.O 288.2 million in inbound expenditure, R.O 74.0 million, or nearly 25.7%, was
derived from airline tickets; R.O 109.9 million, or 38.1%, from accommodation; R.O 42.7 million, or
14.8%, from food and beverages; R.O 17.4 million, or 6.1%, from internal transport expenditure; and
R.O 31.7 million, or 11.0%, from shopping. While expenditure overall has doubled from R.O 127.7
million to R.O 288.2 million between 2005 and 2015, spending on airline tickets has tripled from
R.O 20.7 million to R.O 74.0 million over that same period. Both the accommodation and food
and beverages segments exhibited similar growth trends, doubling over the same period. However,
expenditure on internal transport has remained stagnant with an annual average increase of only
[.3% between 2005 and 2015.

Of the 13.1 million overnight stays in 2015, 45.1% were spent visiting friends and relatives, and
31.4%, were spent on leisure and recreation activities. Since 2009, the relative number of overnight
stays by Europeans,Americans and Australians has dropped 20%, along with the relative number of
overnight stays by GCC nationals dropping | 1% in the same period. However, during the same time
the number of nights spent by Asian tourists increased 80%.
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Table (1) Jgaa
02015- 02011 .ol wudl yy@llg Slwwiall dcgaao wuna ylgjl aac
Number of Visitors, by Nationality Group & Main Purpose of Visit, 2011-2015

ltems *2015 2014 2013 2012 2011 ag—ll
000' (al)
Number of Visitors 2,619 2,225 1.923 1,714 1,393 Jlgjll aac
6.CC 1193 961 870 696 660 goleil yaho
Other Arabs 164 130 124 103 70 UgAl ue
Asians 578 478 435 389 258 guguol
Europeans 515 508 372 321 250 Uougal
Other 170 148 121 204 155 ual
Leisure & Recreation 892 804 648 587 479 2gyllg awyll
6.CC 303 244 221 177 168 ugleil yulao
Other Arabs 22 17 17 14 9 09Al wic
Asians 58 48 4t 39 26 JQsquol
Europeans 440 434 317 274 213 Uougal
Other 69 60 49 83 63 Al
Visiting Relatives & Friends 1,054 859 773 664 576 l6anllg Joll o)
6.CC 769 620 562 449 426 galadl ynho
Other Arabs 67 53 51 42 29 voil uic
Asians 143 118 107 9 6 goiquol
Europeans 23 23 17 15 11 Uougjal
Other 51 45 37 62 47 ual
Business 483 404 360 321 230 Jac aoy
G 75 61 55 A 42 yoleill yulo
Other Arabs 39 31 29 24 17 UgAl uc
Asians 316 262 238 213 141 aigul
Europeans 41 40 29 25 20 Uougal
Other 12 10 9 14 il gl
Other 191 159 141 142 107 Wl
6.CC 45 36 3 2 2 uglail yaho
Other Arabs 37 29 28 23 16 09Al uye
Asians 60 50 45 4 27 9igul
Europeans 12 11 8 7 6 Ugugal
Other 37 32 27 45 34 ual
* Provisional o *
Inbound Visitors, Include cruise Vessels Visitors since 2014 02014 ple 2io anlwll gawlljlgj gany gaolglljlgjl

Sources: Result of Inbound and Outbound Survey -NCSI Ulogleallg clmW yiihgll o)l - (jgjalealig jgoalall 2w Al ;janall



Table (2) Jgaa

(%) awunill awooll - 02015- 02011 Sl Gyl llg Gluwiall dcgaao wuwa glgjl 1ac
Number of Visitors, by Nationality Group & Main Purpose of Visit, 2011-2015- Relative Share (%)

Items

Number of Visitors

G.CC

Other Arabs
Asians
Europeans
Other

Leisure & Recreation

G.CC

Other Arabs
Asians
Europeans

Other

Visiting Relatives & Friends

G.CC

Other Arabs
Asians
Europeans

Other
Business

G.CC

Other Arabs
Asians
Europeans

Other
Other

GCC

Other Arabs
Asians
Europeans
Other

2015

100

45.5
6.2
221
19.7
6.5

34.1

11.6
0.8
2.2
1638
2.6

402

29.4
2.5
5.4
0.9
2.0

18.4

2.9
15
121
15
0.5

7.3

17
1.4
2.3
0.4
1.4

2014

100

432
5.8
215
228
6.6

36.1

11.0
0.8
2.2
195
2.7

38.6

279
2.4
39
1.0
2.0

18.1

2.7
1.4
118
1.8
0.5

7.1

1.6
13
2.2
0.5
15

2013

100

453
65
22.6
19.3
6.3

337

115
0.9
2.3
165
2.6

402

292
2.6
5.6
0.9
1.9

18.7

2.9
15
124
15
0.4

7.3

17
1.4
2.4
0.4
1.4

2012

100

40.6
6.0
227
18.8
11.9

343

103
0.8
2.3
16.0
48

38.7

262
2.5
5.6
0.9
3.6

18.7

2.6
1.4
12.4
15
0.8

8.3

15
13
2.4
0.4
2.6

2011

100

47.4
5.0
18.5
17.9
11

34.4

120
0.7
1.9

153
45

41.4

306
2.1
46
0.8
34

165

3.0
12
10.1
1.4
0.8

1.7
1.8

1.9
0.4
2.4

ag_ill

Jlgjll aac
vgledl yoho
098y
U9guol
gyl

ual

29;ilg awyil
ugledl yoho
098w
U9guel
g9l

ual
6anllg Joll 6)j

ugledl yolao
098l e
09igul
ugugigl

ual

Jac aby
ugleill yaho
09Al uye
09igul
ugugigl

Al

x.rl;ji

ugleill yaho
09Al wye
0Qgul
ugugigl

Al



Table (3) Jgaa

02015- 02011 Sl acgoao wuva aalgll pgdl jlgj g alguwll aac
Number of Tourists & Same day Visitors, by Nationality Group, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000' (walh)
Number of Visitors 2,619 2,225 1,923 1,714 1,393 jlgjl aac
G.C.C 1,193 961 870 696 660 uoledl yulao
Other Arabs 164 130 124 103 70 ugAl uye
Asians 578 478 435 389 258 uaiguwl
Europeans 515 508 372 321 250 ugugjal
Other 170 148 121 204 155 Al
Tourists™ 1,897 1,611 1,392 1,241 1,018 ™ algwll
G.C.C 218 740 670 536 508 voleill yulao
Other Arabs 111 88 84 70 48 ugAl e
Asians 368 305 277 248 164 Jgigunl
Europeans 370 365 267 231 180 uaygal
Other 130 113 93 156 118 Al
Same-day Visitors ™ 721 614 531 473 375 “anlgll ogyl lgj
G.C.C 274 221 200 160 152 ooledl yulao
Other Arabs 58 42 40 &8 23 ugAl e
Asians 209 173 158 141 93 Jgiguol
Europeans 145 143 104 90 70 ugygal
Other 40 35 29 48 37 Al
* Provisional U *
** Tourists: if his/her trip includes an overnight stay Gwall uile ailyy cdaunl 13l : bl **
*** \/isitor: if his/her trip not includes an overnight stay cwall ailyy Jouwdi o lal gl ***
Inbound Visitors, Include cruise Vessels Visitors since 2014 02014 olc dio anluwoll gawll jlgj gony (ggaolglllgyl

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg clmalll cihgll jSpall - (ygjaleallg ygoaldll awo il ;janall




Table (4) Jg22

(%) awwdl awodll - p2015- 02011 .Oluwiall dcgoao wusa lgll oayl jlgj g algwll aac
Number of Tourists & Same day Visitors, by Nationality Group, 2011-2015- Relative Share (%)

ltems

Number of Visitors

G.C.C

Other Arabs
Asians
Europeans
Other

Tourists

G.C.C

Other Arabs
Asians
Europeans
Other

Same-day Visitors

G.C.C

Other Arabs
Asians
Europeans
Other

2015

27.5

2.0
8.0
)

2014

100

43.2
5.8
215
228
6.6

72.4

2013

100

453
6.5
22.6
19.3
6.3

72.4

34.9
4.4
14.4
13.9
4.8

27.6

10.4
2.1
8.2
5.4
1.5

2012

27.6

9.3
20
8.2
5.9
2.8

2011

100

47.4
5.0
18.5
17.9

73.1

36.5
34

12.9
8.5

26.9

10.9
1.6
6.7
5.0
2.6

ag il

jlgjll aac
uglail yulao
ugnl wc
ugiguwl
W[eTe]le]

Al

algwll
ugledl yolao
uaAl e
Ugiguwl
W[ele]le]

Al

nlgll oadl lgj
ugledl yolao
ugAl Ly
Ugiguwl
W[eTe]le]

Al



Table (5) Jgaa
02015- 02011 .aololl g vluwinll acgoao wwon (algwll aac
Number of Tourists, by Nationality Group & Night Spent, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000' (all)
Tourists™ 1,897 1,611 1,392 1,241 1,018 " algawll
G.C.C 918 740 670 536 508 ugledl yolao
Other Arabs 11 88 84 70 48 0ol uyc
Asians 368 305 277 248 164 J9guol
Europeans 370 365 267 231 180 uauggl
Other 130 113 93 156 118 Al
Nights Spent 13,144 11,079 9,569 8,575 6,495 aololl vl
G.LCL 6,368 4,778 4,481 3,582 2,895 galeil yulao
Other Arabs 1,017 828 669 557 292 u9al uyc
Asians 2,698 2,572 1,995 1,781 1,188 J9guol
Europeans 2,219 2,139 1,745 1,509 1,161 uauggl
Other 843 763 680 1,146 959 Al
Average Nights Spent 7 7 7 7 6 aololl wll hwaqaio
G.C.C 7 6 7 7 6 ugledl yulao
Other Arabs 9 9 8 8 6 oAl uyc
Asians 7 8 7 7 7 UQiguwl
Europeans 6 6 7 7 6 uguggl
Other 6 7 7 7 8 Al
* Provisional U0 *
** Tourists: if his/her trip includes an overnight stay call wle ailyy cdaidi (Al aflul **

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg <ol crikhgll jSpall - ygjaleallg ggoaldll awo Jili ;anall




Table (6) Jg12

02015 - p2011 .Sl ¢gig Wluwill acgoao wuna Algull 2ac
Number of Tourists, by Nationality Group & Type of Accommodation, 2011-2015

ltems

Tourists”

GCC

Other Arabs
Asians
Europeans
Other

Hotels & Hotel Apartments

GCC

Other Arabs
Asians
Europeans
Other

Furnished Flats

GCC

Other Arabs
Asians
Europeans
Other

With Relatives / Friends

GCC

Other Arabs
Asians
Europeans
Other

Other

GCC

Other Arabs
Asians
Europeans
Other

* Provisional

*2015 2014
000
1897 1,611
918 740
111 88
368 305
370 365
130 113
884 751
406 345
48 41
167 142
200 170
62 53
76 64
35 30
4 4
14 12
17 15
5 3
691 587
318 270
38 32
131 11
157 133
48 41
246 209
13 96
13 11
47 40
56 47
17 15

**Tourists: if his/her trip includes an overnight stay

Sources: Result of Inbound and Outbound Survey - NCSI

2013

1,392

670
84
277
267
93

648

312
39
129
125
43

55

2044
31
101
97
34

181

87

36
35
12

2012

1,241

536
70
248
231

37

—_ B~ O~ =

452

260
32
85
15
59

161

69
12
56
12
12

2011

1,018

508
48
164
180
118

463

161
17
66

155
64

b4

35

o w o~

382

247
22
57
12
45

129
66

37

ag_ll
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Table (7) Jg12

(%) awadll a0l - 02015 - 02011 wll £gig Oluniall acgaao v alguwll 2ac
Number of Tourists, by Nationality Group & Type of Accommodation, 2011-2015-Relative Share (%)

Items

Number of Tourists

G.CC

Other Arabs
Asians
Europeans
Other

Hotels & Hotel Apartments

G.CC

Other Arabs
Asians
Europeans

Other
Furnished Flats

G.CC

Other Arabs
Asians
Europeans

Other
With Relatives / Friends

G.CC

Other Arabs
Asians
Europeans

Other
Other

GCC

Other Arabs
Asians
Europeans
Other

2015

100

48.4
5.8
19.4
19.5
6.8

46.6

21.4
2.5
8.8
10.6
313

40

18
0.2
0.8
0.9
0.3

36.4

16.7
2.0
6.9
8.3
2.6

13.0

6.0
0.7
2.5
2.9
0.9

2014

100

459
o5

18.9

227
7.0

46.6

214
2.5
8.8
10.6
39

40

1.8
0.2
0.8
0.9
0.3

36.4

167
2.0
6.9
83
2.6

13.0

6.0
0.7
2.5
2.9
0.9

2013

100

48.2
6.0
19.9
19.2
6.7

46.6

224
28
9.3
8.9
3.1

40

1.9
0.2
0.8
0.8
0.3

36.4

17.6
2.2
7.3
7.0
2.4

13.0

6.3
0.8
2.6
2.5
0.9

2012

100

432
5.6
200
18.6
12.6

46.6

13.6
2.0
8.1

16.1
6.8

40

3.0
0.1
0.5
0.3
0.0

36.4

21.0
2.6
6.9
12
48

13.0

5.6
1.0
45
1.0
1.0

2011

100

49.9
4.7
16.1
17.6
11.6

455

158
1.6
65

153
63

43

815
0.1
0.4
0.3
0.0

375

243
2.1
5.6

b4
12.7

6.4
0.8
3.6
0.9
0.9

ag il

algwll 2ac
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Table (8) Jgaa
02015- 02011 .yuiddlg wlwidl acgoao wuwoa ylgjl aac
Number of Visitors, by Nationality Group & Gender, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000’ (all)
Number of Visitors 2,619 2,225 1,923 1,714 1,393 jlgjl aac
G 1,193 961 870 696 660 yoleil yulao
Other Arabs 164 130 124 103 70 uoal uc
Asians 578 478 435 389 258 uarguwl
Europeans 515 508 372 321 250 uaugjal
Other 170 148 121 204 155 Al
Male 1,632 1,387 1,199 1,068 863 a2
G.C.C 743 599 543 431 409 yoleil yulao
Other Arabs 102 81 77 70 47 uoal uc
Asians 360 298 271 284 188 gl
Europeans 321 317 232 173 135 uaugjal
Other 106 92 76 110 83 il
Female 986 838 724 645 530 wniil
G.C.C 449 362 328 265 251 yoleil yulao
Other Arabs 62 49 47 34 23 uoal e
Asians 218 180 164 105 69 uaigLwl
Europeans 194 191 140 148 115 ugygal
Other 64 56 46 94 71 Al
* Provisional o *
Inbound Visitors, Include cruise Vessels Visitors since 2014 02014 olc a0 anlull gawll jlgj gorw «ygaslgll jlgjl

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg calll cihgll j[Spall - ygjaleallg ygoaldll awo Jili ;janall



Table (?) Jgaa
(%) aywil awaoll - 02015- 02011 ,yuid)lg Wlhwiall acgaao wuwa ylgjdl aac
Number of Visitors, by Nationality Group & Gender, 2011-2015 -Relative Share (%)

Items 2015 2014 2013 2012 2011 ag il
Number of Visitors 100 100 100 100 100 jlgjll aac
G.C.C 45.5 43.2 453 40.6 47.4 voleil yulao
Other Arabs 6.2 5.8 6.5 6.0 5.0 0ol uyc
Asians 22.1 215 22.6 22.7 18.5 uQiguwl
Europeans 19.7 22.8 19.3 18.8 17.9 ugugjal
Other 6.5 6.6 6.3 11.9 11.1 Al
Male 62.3 62.3 62.3 62.3 62.0 KA
G.CC 28.4 26.9 28.2 25.2 29.4 ggleil yulao
Other Arabs 3.9 3.6 4.0 4.1 3.4 w9l uyc
Asians 13.8 13.4 14.1 16.6 188 uglowl
Europeans 12.3 14.2 12.1 10.1 9.7 uaugal
Other 4.0 4.1 3.9 6.4 6.0 Al
Female 37.7 37.7 37.7 37.7 38.0 il
G.CC 17.2 16.3 17.0 15.5 18.0 ggleil yulao
Other Arabs 2.4 2.2 2.4 2.0 1.6 w9l uyc
Asians 8.3 8.1 85 6.1 5.0 uqiguwl
Europeans 7.4 8.6 7.3 8.6 8.3 uaugjal

Other 2.4 25 2.4 53 5.1 Al




Table (10) Jgaa
02015- 02011 . Glaill agug Wbhwinll acgoao wunn ylgjll Glail
Visitors Expenditure, by Nationality Group &ltems of Expenditure, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000’ R.O £ ()
Total Expenditure 288,230 250,913 227,271 200,270 158,614 Qlaill wnllaal
G.C.C 74,581 58,412 52,000 46,566 44,142 uglell yulao
Other Arabs 17,039 13,402 12,613 10,425 7,087 ugrl wyc
Asians 45,912 37,274 33,5921 29,802 19,766 ualguwl
Europeans 115,592 109,993 99,684 85,621 66,518 ugugjgl
Other 35,107 31,833 29,382 27,856 21,100 Al
Air Tickets 73,979 60,191 54,906 47,373 36,516 o wll jSlas
G.C.C 19,142 14,012 12,562 8,374 7,939 vglell yulao
Other Arabs 4,373 3,215 3,047 2,938 1,997 vl uyc
Asians 11,784 8,942 8,115 11,424 7,577 ualguwl
Europeans 29,668 26,386 24,082 17,577 13,656 ugugjal
Other 2,011 7,636 7,098 7,059 5,347 Al
Accommodation 109,949 99,060 88,879 80,033 63,426 oSwll
G.C.C 28,450 23,061 20,336 15,520 14,713 vgleill yulao
Other Arabs 6,500 5,291 4,933 3,038 2,065 vl uyc
Asians 17,514 14,716 13,137 8,000 5,306 ualguwl
Europeans 44,094 43,425 38,984 43,110 33,491 uougjgl
Other 13,392 12,567 11,490 10,365 7,851 Al
Food and Beverages 42,742 38,219 34,992 30,518 24,125 wlplig olehll
G.C.C 11,060 8,897 8,006 7,603 7,208 voleill yulao
Other Arabs 2,527 2,041 1,942 1,478 1,005 vl wyc
Asians 6,808 5,677 5172 5,707 3,785 ualgrwl
Europeans 17,141 16,754 15,348 10,980 8,530 uaugjgal
Other 5,206 4,849 4,524 4,749 3,597 Al
* Provisional wUuo *

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg clball wiihgll j[Spall - (gjaleollg ggoalall awo il ;janoll



Cont. Table (10) Jgaa b
02015- 02011 (YUl agug whwidll acgaao wuna ylgil Glail
Visitors Expenditure, by Nationality Group &ltems of Expenditure, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000" R.O €4 (all)
Internal Transport 17,443 14,067 12,460 10,782 8,491 aihlwll Jala Jaidl
G.CC 4,513 3,275 2,851 2,333 2,212 yoleil yolao
Other Arabs 1,031 751 692 1,163 791 gl uyc
Asians 2,778 2,090 1,842 1,259 835 Uglowl
Europeans 6,995 6,167 5,465 4,551 3,536 Uggngl
Other 2,125 1,785 1,611 1,476 1,118 Al
Shopping 31,740 28,420 26,095 22,894 18,870 Qawill
ClE 8,213 6,616 5,971 9,230 8,750 yoleill yolao
Other Arabs 1,876 1,518 1,448 1,481 1,007 ugnl e
Asians 5,056 4,222 3,857 2,577 1,709 Uglowl
Europeans 12,729 12,459 11,446 6,602 5,129 ugugjal
Other 3,866 3,606 3,374 3,003 2,275 Al
Other 12,378 10,956 9,939 8,671 7,186 wnal
G.C.C 3,203 2,551 2,274 3,504 3,322 yoleil yolao
Other Arabs 732 585 552 327 223 09l uyc
Asians 1,972 1,628 1,469 834 553 uaiquwl
Europeans 4,964 4,803 4,359 2,800 2,175 ugugjal
Other 1,508 1,390 1,285 1,205 913 Al
* Provisional o *

Sources: Result of Inbound and Outbound Survey -NCSI Ulogleallg cloalll cnihgll j[Spall - (ygjaleallg ygoaldll awo Jili ;janall




Table (11) Jgaa

(%) awwill ol - 02015- 02011 . Blaill agug Wil acgaao wunn ylgll Glail
Visitors Expenditure, by Nationality Group & ltems of Expenditure, 2011-2015-Relative Share (%)

Items

Total Expenditure

G.C.C

Other Arabs
Asians
Europeans

Other
Air Tickets

G.LEC

Other Arabs
Asians
Europeans
Other

Accommodation

G.C.C

Other Arabs
Asians
Europeans
Other

Food and Beverages

G.LCC

Other Arabs
Asians
Europeans
Other

2015

100

25.9
5.9
15.9
40.1
12.2

25.7

6.6
1.5
4.1
10.3
3.1

38.1

9.9
2.3
6.1
183
4.6

14.8

3.8
0.9
2.4
5.9
1.8

2014

100

288
5.3
14.9
43.8
12.7

24.0

5.6
1.3
3.6
10.5
3.0

3925

9.2
2.1
5.5
17.3
5.0

15.2

315
0.8
2.3
6.7
1.9

2013

100

22.9
515
14.8
43.9
12.9

24.2

515
1.3
3.6
10.6
3.1

39.1

8.9
2.2
5.8
17.2
5.1

15.4

315
0.9
2.3
6.8
2.0

2012

100

7283
52
14.9
42.8
1829

23.7

4.2
1.5
5.7
8.8
315

40.0

7.7
1.5
4.0
21.5
5.2

15.2

3.8
0.7
2.8
515
2.4

2011

100

27.8
4.5
12.5
41.9
13.3

23.0

5.0
1.3
4.8
8.6
3.4

40.0

2.3
1.3
83
21.1
5.0

15.2

4.5
0.6
2.4
5.4
2.3

ag_ull

Qlaill wllan]
yoleil yulao
0ol wyc
Ugsgswl
ugugjgl

Al

saunll jS1aj
voleil yolao
09l uyc
Ugigrwl
ugugjal

Al

oSl
yoleil yulao
uonl e
Ugsgswl
ugugjgl

Al

ulillg olehll
voleil yolao
09l wyc
Ugigrwl
ugugjgl

Al



Cont. Table (11) Jgaa i
(%) awwil el - 02015- 02011 Bl agug wlhwinll acgoao wuwa ylgjl Ylail
Visitors Expenditure, by Nationality Group & Items of Expenditure, 2011-2015-Relative Share (%6)

Items 2015 2014 2013 2012 2011 ag il
Internal Transport 6.1 5.6 5.5 5.4 5.4 aihlwll Jala Jaidl
G.C.C 1.6 1.3 1.3 1.2 1.4 goleil yulao
Other Arabs 0.4 0.3 0.3 0.6 0.5 09l uyc
Asians 1.0 0.8 0.8 0.6 0.5 Uglgwl
Europeans 2.4 25 2.4 2.3 2.2 ugugjal
Other 0.7 0.7 0.7 0.7 0.7 Al
Shopping 11.0 11.3 11.5 11.4 11.9 QYawil
G.C.C 2.8 2.6 2.6 4.6 5.5 goleil yulao
Other Arabs 0.7 0.6 0.6 0.7 0.6 09l uyc
Asians 1.8 1.7 1.7 1.3 1.1 uaiguwl
Europeans 4.4 5{0 5.0 33 32 ugugjal
Other 1.3 1.4 1.5 1.5 1.4 Al
Other 4.3 4.4 4.4 4.3 4.5 Al
G.C.C 1.1 1.0 1.0 1.7 2.1 goledl yulao
Other Arabs 0.3 0.2 0.2 0.2 0.1 gl uye
Asians 0.7 0.6 0.6 0.4 0.3 uQigrwl
Europeans 1.7 1.9 1.9 1.4 1.4 uaugjal

Other 0.5 0.6 0.6 0.6 0.6 Al




02015- 02011 Sl Gl yyllg luwiall dcgoao wuna aoldll wild aac

Table (12) Jgma

Number of Nights Spent, by Nationality Group & Main Purpose of Visit, 2011-2015

Items

Nights Spent

GCC

Other Arabs
Asians
Europeans
Other

Leisure & Recreation

G.CC

Other Arabs
Asians
Europeans
Other

Visiting Relatives & Friends

G.CC

Other Arabs
Asians
Europeans
Other

Other

G.CC

Other Arabs
Asians
Europeans
Other

* Provisional

*2015
000

13,144

6,368
1,017
2,698
2,219
843

4,122

1,612
192
226

1,784
308

5,932

3,176
544
1,558
289
366

3,089

1,580
281
913
146
169

Sources: Result of Inbound and Outbound Survey -NCSI

2014 2013 2012

11,079 9,569 8,575

4,778 4,481 3,582
828 669 557
2,572 1,995 1,781
2,139 1,745 1,509
763 680 1,146

3,667 3,000 2,698

1,299 1176 941

152 146 121
187 171 152
1,760 1,287 1,113
268 220 371

4,885 4,374 3,865

2,560 2,318 1,853

432 413 344
1,290 1173 1,048
285 209 180
318 261 440

2,527 2,195 2,011

919 986 789
2044 110 92
1,094 651 581
9% 249 215
176 199 830

2011

6,495

2,895
292
1,188
1,161
959

2,092

760
63
102
857
310

2,884

1,498
180
699
139
368

1,519

637
48
388
166
280

(@)

agill

aololl il

vgledl yoho
09Al wye
09iguol
09499

Al

29jilg awyill
ugledl yuho
098l e
09iguol
g9yl

uAl
6anllig Joll 6)sj

ugledl yaho
09Al uye
09iguol
gyl

uAl

\_rl;ji

vgledl yoho
09Al uye
ogiguol
Me]

ual

[Wijalle]

*

cloglanllg clmll gl S0l - ggalanlg §goalal 1100 i yanal



Table (13) Jgm
(%) awwoill awaoll - 2015- 2011 Gl ol Pllg Clusiall acgaao v doldll il aac
Number of Nights Spent, by Nationality Group & Main Purpose of Visit, 2011-2015 - Relative Share (%)

ltems 2015 2014 2013 2012 2011 ag—ill
Nights Spent 100 100 100 100 100 aolol il
6CC 184 431 4638 4138 bbb uglel yalo
Other Arabs 7.7 75 7.0 65 45 g9l e
Asians 205 232 208 208 183 U9iguel
Europeans 16.9 19.3 18.2 17.6 17.9 Uuggl
Other 6.4 6.9 7.1 134 148 al
Leisure & Recreation 314 3.1 314 315 322 gjillg aoll
6CC 123 117 123 110 17 uoladl yolo
Other Arabs 15 14 15 14 1.0 u9al uie
Asians 17 17 18 18 1.6 U9l
Europeans 13.6 15.9 135 130 132 ugugyal
Other 23 2.4 23 4.3 48 al
Visiting Relatives & Friends 45.1 441 457 45.1 bbb cl6anilg Joll o)bj
GCC 24.2 231 2.2 206 21 uolail yalyo
Other Arabs 4] 39 43 40 28 ol ue
Asians 119 114 123 122 108 U9iguel
Europeans 22 26 22 2.1 2.1 Uuggl
Other 28 29 2.7 5.1 5.7 al
Other 235 228 229 235 234 il
6CC 120 83 103 9.2 98 volall yolo
Other Arabs 21 22 12 11 0.7 09l ue
Asians 69 9.9 68 68 6.0 gguol
Europeans 1.1 09 26 25 26 Uauggl

Other 13 1.6 21 39 43 il



6)aleoll aaluwll : ildl oundll

Second Section: Outbound Tourism

2011 - 2015
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Outbound Visitors:
The total number of outbound tourism has grown by 13% between 2005 and 2010, and by 91.7%
between 2010 and 2015, when it totaled 5.4 million.The majority of outbound tourists spent more
than one night abroad at 3.8 million, or 70.8%, as opposed to 1.6 million same-day visitors, which
accounted for 29.2%.Total outbound tourism expenditure reached R.O 487.9 million in 2015, which
was a 17.7% rise over R.O 414.4 million in 2014 Of the total 5.4 million. outbound visitors, the vast
majority were Omani at 3.6 million, followed by Asians at 1.6 million Although the total number of
outbound visitors has been increasing at an average rate of 7.4% every year over the past decade,

the relative share of outbound tourism has remained constant. In 2015, outbound tourism stayed
81.9 million nights, with the overall average being 21 and the Omani average being six nights.

In the outbound tourism segment, 40.6% stayed in hotels or hotel apartments and 27.9% with
friends or relatives. In addition, 70.4% of outbound visitors were Male and 29.6% were Female in
2015. Of total outbound expenditure for 2015 R.O 125.8 million, or 25.8%, was spent on air tickets,
R.O 83.0 million, or nearly 17%, went towards accommodation, R.O 71.3 million, or 14.6%, on food
and beverages, R.O 19.4 million, or 4%, on external transport and R.O 118.4 million, or 24.3%, was
spent on shopping.

(g4 uguo) 6jaleall aalunll Glai|

outbound tourism expenditure (million R.0)

19.4 1 18.4

iyl Jaull R
external Gguudl

transport shopping



Table (1) Jgaa

02015- 02011 «Sbwinll acgoao wuan aalgll ogll jlgj g algwll aac
Number of Tourists & Same day Visitors, by Nationality Group, 2011-2015

Items *2015 2014 2013 2012 2011 agull
000' al

Number of Visitors 5,424 4,727 4,301 3,972 3,341 jlgjll aac
Omanis 3,572 3,078 2,679 2,417 1,990 uasiloc
Other Arabs 107 95 93 90 78 09l Lye
Asians 1,562 1,391 1,367 1,311 1,139 ugguwl
Europeans 117 105 103 99 86 uougjal
Other 66 59 58 56 48 Al
Tourists™ 3,838 3,358 3,103 2,888 2,446 “alguwll
Omanis 2,050 1,767 1,538 1,387 1,143 uaslac
Other Arabs 27 87 85 82 71 vl uyc
Asians 1,521 1,354 1,332 1,277 1,109 ool
Europeans 110 98 97 93 80 ugugjal
Other 58 52 51 49 43 Al
Same-day Visitors™ 1,586 1,369 1,198 1,084 895 "aalgll ogyl jlgj
Omanis 1,522 1,311 1,141 1,030 848 uaslac
Other Arabs 9 8 8 8 7 ugl uyc
Asians 41 36 35 34 30 uaiguwl
Europeans 7 6 6 6 5 ugugjal
Other 8 7 7 6 6 Al

* Provisional o *

** Tourists: if his/her trip includes an overnight stay Gl wle ailay cdaol 13l : ikl **

*** Visitor: if his/her trip not includes an overnight stay Cuall ailay Joui o 1al gl ***

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg clmalll cnihgll j[Spall - ygjaleallg ygoalall awo 2l ;janall



Table (2) Jgaa
02015- p2011 avloll (g whwiall acgaao wuwa algwll aac
Number of Tourists, by Nationality Group & Night Spent, , 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000’ (all)
Tourists™ 3,838 3,358 3,103 2,888 2,446 ™ algwll
Omanis 2,050 1,767 1,538 1,387 1,143 yasloc
Other Arabs 97 87 85 82 71 ugl wyc
Asians 1,521 1,354 1,332 1,277 1,109 Uaiguwl
Europeans 110 98 97 93 80 uaugal
Other 58 52 51 49 43 Al
Nights Spent 81,910 72,553 70,075 56,751 50,563 aololl vl
Omanis 12,958 11,165 9,720 7,872 7,013 yasloc
Other Arabs 9,782 8,709 8,563 6,935 6,178 a9l ue
Asians 57,548 51,235 50,373 40,795 36,347 Uaigrwl
Europeans 897 799 786 636 567 ugugal
Other V25 645 634 514 458 Al
Average Nights Spent 21 22 23 20 21 aoldoll W hwagio
Omanis 6 6 6 6 6 youloc
Other Arabs 100 100 100 85 87 w9l uyc
Asians 38 38 38 32 33 Uaigswl
Europeans 8 8 8 7 7 uougjal
Other 12 12 12 10 11 Al
* Provisional wUouo *
** Tourists: if his/her trip includes an overnight stay Gwall tile ailay cdadl Al ailwdl **

Sources: Result of Inbound and Outbound Survey -NCSI Glogleallg clball cnikhgll j[Spall - (gjaleallg ygoaldll awo il ;anall




Table (3) Jgaa

02015 - 02011 .(Swll cgig il acgoao wwna algwll aac
Number of Tourists, by Nationality Group & Type of Accomodation, 2011-2015

Iltems *2015 2014 2013 2012 2011 ag__ull
000’ al)
Tourists™ 3,838 3,358 3,103 2,888 2,446 " alguwll
Omanis 2,050 1,767 1,538 1,387 1,143 uauloc
Other Arabs 27 87 85 82 71 uorl wyc
Asians 1,521 1,354 1,332 1,277 1,109 ugiguwol
Europeans 110 98 97 93 80 uougal
Other 58 52 51 49 43 Al
Hotels & Hotel Apartments 1,658 1,535 1,366 1,251 1,045 ad1id Ggoawg Qalio
Omanis 1,292 1,285 1,031 230 766 uatloc
Other Arabs 22 20 22 21 18 uordl uyc
Asians 144 135 220 211 183 ugiguwl
Europeans 71 67 65 62 54 uougjal
Other 29 28 28 27 24 Al
With Relatives / Friends 1,072 1,023 950 892 761 cloanl /7 ol wnal
Omanis 303 301 332 300 247 uasloc
Other Arabs 51 48 46 44 38 uorl uyc
Asians 678 637 535 513 446 ugsauwl
Europeans 23 22 22 21 18 ugugjal
Other 17 16 14 14 12 wmAl
Other 1,208 800 787 745 640 wal
Omanis 456 181 175 158 130 uasloc
Other Arabs 25 18 18 17 15 uorl wyc
Asians 699 582 576 558 480 uglguwl
Europeans 16 9 10 9 8 ugugjal
Other 13 9 Q? 8 7 Al
* Provisional wUuo *
** Tourists: if his/her trip includes an overnight stay call wle ailay claudbl 1al :ailuadl **

Sources: Result of Inbound and Outbound Survey -NCSI Wlogleallg <l W cnihgll jSpall - ygjaleallg ggoalall awo il janall



Table (4) Jgaa
(%) awwill awooll - 02015 - 02011 gSwll ggig Whwidll acgaao wuaa (algwll aac
Number of Tourists, by Nationality Group & Type of Accomodation, 2011-2015 - Relative Share (%)

Items 2015 2014 2013 2012 2011 agull
Tourists™ 100 100 100 100 100 ~ alguwll
Omanis 53.4 52.6 49.6 48.0 46.7 uaslac
Other Arabs 2.5 2.6 2.8 2.8 2.9 uol e
Asians 39.6 40.3 42.9 442 45.3 ogrguwl
Europeans 2.9 2.9 Sl 82 83 ugugjal
Other 1.5 1.6 1.7 1.7 1.7 Al
Hotels & Hotel Apartments 40.6 45.7 44.0 43.3 42.7 16116 @gaig galio
Omanis 33.7 38.3 33.2 32.2 31.3 ugsloc
Other Arabs 0.6 0.6 0.7 0.7 0.7 vol e
Asians 3.7 4.0 7.1 7.3 7.5 ugigrwl
Europeans 1.9 2.0 2.1 2.1 2.2 ugugjal
Other 0.8 0.8 0.2 0.9 1.0 Al
With Relatives / Friends 27.9 30.5 30.6 30.9 31.1 cloani / yylol wnal
Omanis 7.9 9.0 10.7 10.4 10.1 uaslac
Other Arabs 1.3 1.4 1.5 1.5 1.6 uoal e
Asians 17.7 19.0 17.3 17.8 18.2 9wl
Europeans 0.6 0.7 0.7 0.7 0.7 ugugjal
Other 0.4 0.5 0.5 0.5 0.5 Al
Other 31.5 23.8 25.4 25.8 26.2 umAl
Omanis 11.9 5.4 5.6 5.5 53 ugsloc
Other Arabs 0.6 0.5 0.6 0.6 0.6 uorl uyc
Asians 18.2 17.3 18.6 19.1 19.6 ogrguwl
Europeans 0.4 0.3 0.3 0.3 0.3 ugugjal

Other 0.3 0.3 0.3 0.3 0.3 Al




Table (5) Jgaa
02015- 02011 yoinllg Whwidll acgoao wuoa ylgjll aac
Number of Visitors, by Nationality Group & Gender, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000’ al
Number of Visitors 5,424 4,727 4,301 3,972 3,341 jlgjJl aac
Omanis 3,572 3,078 2,679 2,417 1,990 ugslac
Other Arabs 107 95 93 90 78 ual uyc
Asians 1,562 1,391 1,367 1,311 1,139 ool
Europeans 117 105 103 99 86 ugugjal
Other 66 59 58 56 48 Al
Male 3,820 3,330 2,866 2,653 2,236 Sa
Omanis 2,467 2,126 1,680 1,516 1,248 uaslac
Other Arabs 69 61 60 57 50 vol uyc
Asians 1,180 1,050 1,033 991 861 UgIguwl
Europeans 68 60 60 58 50 ugugjal
Other 36 32 33 31 27 Al
Female 1,605 1,397 1,434 1.319 1,105 il
Omanis 1,105 952 999 201 742 ugslac
Other Arabs 38 34 34 32 28 uol uyc
Asians 382 340 334 320 278 Ogrguwl
Europeans 50 44 43 41 36 ugugjal
Other 30 27 25 24 21 Al
* Provisional o *

Sources: Result of Inbound and Outbound Survey -NCSI| wlogleallg clnall cnibhgll jSpall - (jgjaleallg ygoaldll awo 2l ;janall



Table (6) Jgaa
(%) awwil awasell - 02015- 02011 .ywinllg Glwiall d&cgano wwa ylggl aac
Number of Visitors, by Nationality Group & Gender, 2011-2015 -Relative Share (%)

Iltems 2015 2014 2013 2012 2011 ag il
Number of Visitors 100 100 100 100 100 jlgjll aac
Omanis 65.9 65.1 62.3 60.9 59.6 yauloc
Other Arabs 2.0 2.0 2.2 2.3 2.3 uanl uic
Asians 28.8 29.4 318 33.0 34.1 UQIgl
Europeans 2.2 2.2 2.4 25 2.6 uguggl
Other 1.2 1.2 1.3 1.4 1.4 Al
Male 70.4 70.4 66.6 66.8 66.9 fita)
Omanis 45.5 45.0 39.1 38.2 37.4 gadloc
Other Arabs 1.3 1.3 1.4 1.4 1.5 uanl uic
Asians 21.7 22.2 24.0 25.0 25.8 UQugl
Europeans 1.2 1.3 1.4 1.5 1.5 uguggl
Other 0.7 0.7 0.8 0.8 0.8 Al
Female 29.6 29.6 33.4 33.2 33.1 wniil
Omanis 20.4 20.1 23.2 22.7 22.2 yaslac
Other Arabs 0.7 0.7 0.8 0.8 0.8 uanl uic
Asians 7.0 7.2 7.8 8.1 8.3 Uglguwl
Europeans 0.9 0.9 1.0 1.0 1.1 uguggl

Other 0.5 0.6 0.6 0.6 0.6 Al




Table (7) Jgaa
D02015-02011 . @laill agug Whwidll acgoao wuoa ylgjll Glail
Visitors Expenditure, by Nationality Group & ltems of Expenditure, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000' R.O (alh
Total Expenditure 487,944 414,406 370,155 337,532 285,811 Qlaill wlan]
Omanis 321,325 269,836 230,612 205,395 197,843 uatiloc
Other Arabs 2,600 8,330 8,040 7,613 6,288 ugrl wyc
Asians 140,495 121,904 117,665 111,420 70,730 UgigLwl
Europeans 10,569 2.171 8,852 8,382 5,942 ugugjgl
Other 5,954 5,166 4,986 4,722 5,008 Al
Air Tickets 125,792 107,437 96,427 88,176 65,241 o wll jSlas
Omanis 82,837 69,957 60,075 25,454 24,519 ugsloc
Other Arabs 2,475 2,160 2,095 2,020 1,668 vl uyc
Asians 36,220 31,604 30,652 57,717 36,639 ugiguwl
Europeans 2,725 2,378 2,306 2,132 1,511 ugugjal
Other 1,535 1,339 1,299 853 204 Al
Accommodation 82,985 70,427 63,304 57,355 51,101 oSwll
Omanis 54,648 45,858 39,439 40,658 39,163 uatiloc
Other Arabs 1,633 1,416 1,375 1,905 1,574 ugrl wyc
Asians 23,894 20,717 20,123 10,115 6,421 UgigLwl
Europeans 1,798 1,559 1,514 2,892 2,050 ugugjal
Other 1,013 878 853 1,785 1,893 Al
Food and Beverage 71,259 61,312 54,600 49,101 38,785 wlplig olehll
Omanis 46,926 39,923 34,016 20,978 20,207 ugsloc
Other Arabs 1,402 1,232 1,186 1,719 1,420 uorl wyc
Asians 20,518 18,036 17,356 24,325 15,442 uasguwl
Europeans 1,544 1,357 1,306 1,389 985 ugugjal
Other 870 764 736 690 732 Al
* Provisional oo *

Sources: Result of Inbound and Outbound Survey -NCSI Wlogleallg clma Wl wnihgll j[Spall - (ygjaleallg ggoaldll awo il ;janoll



Cont. Table (7) Jgaa b
02015-02011 . Glaill agug wbwiall acgoao wuwa ylgjll Glail
Visitors Expenditure, by Nationality Group & Items of Expenditure, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
000' R.0 €4 ()
External Transport 19,404 16,572 14,874 13,601 11,330 aihlwll gyla Jaidl
Omanis 12,778 10,721 9.267 7,388 7,117 vaulac
Other Arabs 382 8388 323 515 426 uorl e
Asians 5,587 4,875 4,728 5,023 3,189 ugigLwl
Europeans 420 367 356 330 234 uaugjgl
Other 237 207 200 344 365 Al
Shopping 118,429 99.110 88,122 80,499 73,156 QYgwil
Omanis 77,989 64,534 54,901 65,092 62,699 uaslac
Other Arabs 2,330 1,992 1,214 1,061 876 ugl uye
Asians 34,099 29,155 28,012 12,096 7,679 Uglgrwl
Europeans 2,565 2,193 2,107 1,375 975 ugugjal
Other 1,445 1,236 1,187 875 927 Al
Other 70,077 59,546 52,829 48,800 46,198 wAl
Omanis 46,148 38,773 32,913 45,825 44,140 ugsloc
Other Arabs 1,379 1,197 1,147 B98] 325 uol uyc
Asians 20,177 17,516 16,793 2,144 1,361 U9igLwl
Europeans 1,518 1,318 1,263 263 187 uaugjgal
Other 855 742 712 175 185 Al
* Provisional w0 *

Sources: Result of Inbound and Outbound Survey -NCSI wlogleallg clmalll cnibhgll jSpall - ygjaleallg ygoaldll awo il ;janall




Table (8) Jgaa

(%) aywil ol - 02015-02011 . @glaill agug Whwidll acgaao wuoa ylgjl Glail
Visitors Expenditure, by Nationality Group & ltems of Expenditure, 2011-2015 - Relative Share (%)

Iltems

Total Expenditure

Omanis
Other Arabs
Asians
Europeans
Other

Air Tickets

Omanis
Other Arabs
Asians
Europeans
Other

Accommodation

Omanis
Other Arabs
Asians
Europeans
Other

Food and Beverage

Omanis
Other Arabs
Asians
Europeans
Other

2015

100

65.9
2.0
28.8
2.2
1.2

25.8

17.0
0.5
7.4
0.6
0.8

17.0

11.2
0.3
4.9
0.4
0.2

14.6

9.6
0.3
4.2
0.3
0.2

2014

100

65.1
2.0
29.4
2.2
1.2

2589

16.9
0.5
7.6
0.6
0.3

17.0

0.3
5.0
0.4
0.2

14.8

9.6
0.3
4.4
0.3
0.2

2013

100

62.3
2.2
31.8
2.4
1.3

26.1

16.2
0.6
8.3
0.6
0.4

17.1

10.7
0.4
5.4
0.4
0.2

14.8

9.2
0.3
4.7
0.4
0.2

2012

100

60.9
2.3
33.0
2.5
1.4

26.1

7.5
0.6
17.1
0.6
0.3

17.0

12.0
0.6
3.0
0.2
0.5

14.5

6.2
0.5
7.2
0.4
0.2

2011

100

69.2
2.2
24.7
2.1
1.8

22.8

8.6
0.6
12.8
0.5
0.3

17.9

13.7
0.6
2.2
0.7
0.7

13.6

7.1
0.5
5.4
0.3
0.3

09l uyc
Ugigswl
ugugjgl

Al
jasoll S1ay
ugsloc

09l wyc
Ugigrwl
ugugjgl

Al
oSl
uaslac

uonl e
ugigrwl
uguajal

Al
wlpnllg olehll
uaslac

0ol wyc
Ugsgswl
ugugjgl

Al



Cont. Table (8) Jgaa suli
(%) auwill awooll - 02015-02011 (Glaill agug whwiall dcgaio wuwa ylgyl Glail
Visitors Expenditure, by Nationality Group & Items of Expenditure, 2011-2015 - Relative Share (%)

Items 2015 2014 2013 2012 2011 ag il
External Transport 4.0 4.0 4.0 4.0 4.0 aihlwll gyla Joidl
Omanis 2.6 2.6 25 2.2 25 yasloc
Other Arabs 0.1 0.1 0.1 0.2 0.1 goal uyc
Asians 1.1 1.2 1.3 1.5 1.1 uglgrwl
Europeans 0.1 0.1 0.1 0.1 0.1 uaugjal
Other 0.0 0.0 0.1 0.1 0.1 Al
Shopping 24.3 23.9 23.8 23.8 25.6 Yawil
Omanis 16.0 15.6 14.8 19.3 21.9 uaslac
Other Arabs 0.5 0.5 0.5 0.3 0.3 ual uyc
Asians 7.0 7.0 7.6 3.6 2.7 ualgrwl
Europeans 0.5 0.5 0.6 0.4 0.3 uaugjal
Other 0.3 0.3 0.3 0.3 0.3 Al
Other 14.4 14.4 14.3 14.5 16.2 mpi
Omanis 9.5 9.4 8.9 13.6 15.4 vaslac
Other Arabs 0.3 0.3 0.3 0.1 0.1 uol uyc
Asians 4.1 4.2 4.5 0.6 0.5 Ugsgswl
Europeans 0.3 0.3 0.3 0.1 0.1 ugugal

Other 0.2 0.2 0.2 0.1 0.1 Al




wncoll aaluwoll wlwa: W oundll

Third Section: Tourism Satellite
Accounts (TSA)

2011 -2015
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Currently, 77.2% of total tourism expenditure comes from domestic tourism at R.O 976.4 million,
compared to R.O 288.2 million, or 22.8%, from inbound tourism expenditure. The entire sector
generated a value of R.O 1.26 billion in 2015, which was 3.9% increase over R.O [.2 billion in 2014
and an 8.0% rise over R.O 1.1 billion in 2013.

Lot Lo lead) A2V 2813 Fortl Aienilly Am Lcall ulonidl cuyoas ad o adoell Aa Ll e BLAYL Glew Loy
@leas @3 7V A 2 2l cilens Lgals « AALI A8 120 70V, Y Al goand! Jadl caleas cdog /Y4, 0
.eY’\Oﬁ eY“‘\ ‘ALC e Y, 0 Jaaas S)JLLU 3:-\14“5‘ 5L“lt“3)‘ﬁ AR ké)"‘“ J.E_L”
O 20 /Y0, Y Aty A ) s Ll BLaY d6A13 ¢ Bt ddaaillg Bousl| s Ll enlmiill cyoias Y V0 ‘ALL 2
ole BLEY Wilse tlenl gy Ml e 70T, 57071, ¢ gondl Jail culonsy LaldY) culons Gle BLEYI L caly
L_,JLAL I ggala YoY,0 L:;j-"-” Jadl Wlge dai . L_,.ﬁLnL I Ggale YoV, A ZLAG:X‘ leas
In terms of domestic tourism expenditure, tourism services, including shopping, accounted for
29.5% of the total, followed by air transport services |13.2%, accommodation services 10.0%, and
Road transport services 10.4%. Outbound tourism expenditure has been increasing by an average
of 13.5% between the 2009 and 2015.
For 2015 total internal tourism expenditure was topped by specific tourism products; which include
shopping with 25.3%, while accommodation services and air transport accounted for 16.4% and

16.0%, respectively. Accommodation services generated R.O 207.8 million, of internal expenditures,
followed by air transport, which brought in R.O 202.5 million.

adala)l aalul Glail
Internal Tourism Expenditure

2015

& 25.3% gléA% 16.0%

62110l anlunll wloailg glwll gl Jilwg loaa gl Jaill wloaa

(Souill o) ) )
@gm. S Accommodation Services  Ajr Transport Services
Specific tourism products
(include shopping)
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Tourism Production:

In 2015 total tourism production in Oman totaled R.O .26 billion, of which R.O 288.2 million, or
22.8%, was from inbound tourists, with the remaining R.O 976.4 million, or 77.2%, derived from
domestic tourism. Domestic tourism may seem like it accounts for the majority of the tourism
production, however this figure included receipts from the national carrier, Oman Air, and travel
agencies — regardless of the final destination. Hence, the share of Oman Air and travel agencies in
domestic tourism exceeded R.O 540 million, more than 50% of total domestic tourism production,
in 2015.

620lgll aalunll Glail
inbound tourism expenditure

adaall aalull Glail
2882 €1 uoHo domestic tourism expenditure

million R.0

bl gl wlaa)

total tourism production

976.4 5.
| 26 .one

OpalaV¥A ¢ 1 lae A, Ay Leblisyl A Y10 2 ilee JUj copale VEA,T 3,500 BaLall Lol el
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Total direct value added reached R.O 748.6 million in 2015, which was a 2.6% increase over R.O
729.4 million in 2014.There was also a notable jump of 17.7% between R.O 520.8 million in 201 | and
R.O 613 million in 2012, largely due to air transport.Air transport value added jumped significantly
by 110.1% from R.O 9.7 million in 2011 to R.O 20.5 million in 2012.There is room for direct value
added in the cultural services segment, which still doubled between 2005 and 2015 but was still only
[.2% of the relative share of value-added tourism activities.
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Total value added to GDP from tourism was R.O 748.6 million, or 2.8%. Oman will also need to at
least double tourism’s contribution to GDP within the next 25 years if it is to reach the preliminary
target set by the Ministry of Tourism of 6% of GDP by 2040.This means that between 2015 and
2040 tourism’s share of GDP must grow at an annual rate of | 1%.The balance for tourism reached
R.O (-199.7) million in 2015, which was a 22.2% increas from 2014. The balance is a measure
of outbound versus inbound tourism expenditure. The fall can be attributed to an increase in
outbound tourist expenditure in 2014 in contrast to a relatively small increase in inbound tourism
expenditure over the same period.

(7) calaall Yl no aaluwll dooluno
share of Tourism in G.D.P (%)

@
'

6% 2040

25 -

i during
years

=
2.8% 2015

Tourism Balance 2015 (10 Galuwll Yljroll
R.O -199.7 million &) UgLlo 199,V -



ltems

Consumption products
Tourism Characteristic products-

.Accommodation services

- Other Accommodation services
.Food and beverage-serving services
.Road transport services

.Air transport services

.Transport equipment rental services
. Travel agencies services (all)
.Cultural services"”

. Specific tourism characteristic goods &
services 2

- Other Products

Total Expenditure

* Provisional
(1) Includes Recreation and other Entertainment services
(2) Includes Shopping

*2015

(000) R.O.

285,570

109,949
0
42,742
17,443
73,979
3,154
5837
1,193

31,740

2,660

288,230

Table (1) Jgaa
52015 - 02011 . @laill wlaiio L B20lgll aabull Glail
Inbound Tourism Expenditure, by Consumption Products, 2011-2015

2014

248,529

99,060
0
38,219
14,067
60,191
2,687
4,814
1,071

28,420

2,384

250,913

2013

225,082

88,879
0
34,992
12,460
54,906
23885
4,420
994

26,095

2,189

227,271

2012

198,349

80,033
0
30,518
10,782
47,373
1,980
3,878
892

22,894

1,921

200,270

2011

. (i)

157,022

63,426
0
24,125
8,491
36,516
1,641
3,214
739

18,870

1,592

158,614

ag il

gLl claiio
anlpll shiiall yailna -
<lgll Jilwg wloaa.

Al clgll Jilwg wload -
wlpllg plehll nyadi wloaa.
il Jaill oloaa.

gl Jaill wloaa.

Wlaeall jiwl wloai.
aaluwllg jowll wllsg.

M eyolatl oloaall.

@ 3220l anlull aloaillg lull.
wal olasio -

@laill lloal

o
Ul ol wloaillg aygyll wlo2all (o (1)

Gawill o (2)



Table (2) Jgaa

(%) awlll awoo i - 02015 - 02011 . Glaill wlaio v 620lgll aalull Glal
Inbound Tourism Expenditure, by Consumption Products, 2011-2015 - Relative Share (%)

Iltems

Consumption products

-Tourism Characteristic products

. Accommodation services

- Other Accommodation services
Food and beverage-serving services
Road transport services

Air transport services

Transport equipment rental services
Travel agencies services (all)
Cultural services'”

Specific tourism characteristic goods &

services ?
-Other Products

Total Expenditure

2015

99.1
38.1
0.0
14.8
6.1
25.7

1.9
0.4

0.9

100

2014

99.0
BA5
0.0
15.2
5.6
240

2013

99.0
39.1
0.0
15.4
55
24.2
1.0
1.9
0.4

2012

99.0
40.0
0.0
15.2
5.4
23.7
1.0
1.9
0.4

11.4

100

2011

99.0
40.0
0.0
15.2
5.4
23.0
1.0
20
0.5

ag il

Qlaill oliio

anbuwll oliall yajlad -
clgll Yillwg wloaa .

wall gl Jlwg wloa -
wlpllg plehll 0yadi wloaa.
il Jail oloaa .

wgdl Jadl aloas.

laeall jadiwl Gload.
anlunllg el ollsg.

O golail aloall .

@ 3aanall anbuwll wloaillg glwll.
ual olasio -

@laill wlaa]



0£2015- 52011 .@laill wlaiio wuna aydaall dalunll Glai]

Table (3) ygaa

Domestic Tourism Expenditure, by Consumption Products, 2011 - 2015

ltems

Consumption products
-Tourism Characteristic products

.Accommodation services

- Other Accommodation services
Food and beverage-serving services
Road transport services

Air transport services

Transport equipment rental services
Travel agencies services (all)
Cultural services™

Specific tourism characteristic goods &
2

services

-Other Products

Total Expenditure**
* Provisional
** Includes Expenditure inside Oman before & after
travel for Omani's & Residence, Travelling Outside
Oman, Such as expenditure on Internal Air line , in
addition to all expenditure inside Oman in non usual
residence and all the output of Travel Agency Activity.

(1) Includes Recreation and other Entertainment services
(2) Includes Shopping

*2015

(000) R.O.

868,408

97,812
67,413
56,165
101,592
128,569
32,820
82,508
13,571

287,958

107,967

976,376

2014

865,380

107,688
65,383
52,747
104,727
117,789
32,309
80,676
16,809

287,252

100,432

965,812

2013

811,986

105,864
77,315
48,592
92,793
111,849
31,617
78,523
15,987

249,446

92,364

904,350

2012

762,060

100,192
74,514
43,116
86,700
106,089
27,091
67,139
15,236

241,982

85,032

847,091

2011

£ ()

672,153

89,754
72,731
33,287
72,273
91,441
23,250
57,592
14,578

217,247

74,748

746,900

QYlaill oo

anlpll olaiall yailna -
clgll Jlwg oload.

wall gl Jilwg wloa -
ulpllg olehll oyadj wloaa.
il Jaill oloaa .

gl Jail oloaa.

Glacoll jlafiwl wloaa .
anlunllg jawll ollsg.

O quola8l Gloadl.

@ 32110l @bl wloaillg eluwll.
wial olaiio -

**@laill wlaa]
o *
sauwll ae)g b6 aihluwll Jala Glaill Joaby **
Sllay Igols Al ahlwll o pawallg guiloel

aulall gyl hgha wile Glails il yla wl

e (1o aihlwll Jala ologmnoll graa Jouly las
bl alil ciloal will aslall .alieall aolsll Jao

upll aawoill aloaillg avuaul Gloadl rani (1)

Gawdl oA (2)



Table (4) Jgaa
(%) awnill awooll - 02015- 02011 ,glaill wlaio wwa .adaall aalul Glail
Domestic Tourism Expenditure, by Consumption Products, 2011-2015- Relative Share (%)

Iltems 2015 2014 2013 2012 2011 ag il

Consumption products Qlaill olaiio
-Tourism Characteristic products 88.9 89.6 89.8 90.0 90.0 anbwll ohiall pilna -
. Accommodation services 10.0 11.1 11.7 11.8 12.0 clgll Slwg wloaa.
- Other Accommodation services 6.9 6.8 85 8.8 9.7 il elgll Jilwg wloa -
Food and beverage-serving services 5.8 55 5.4 5.1 45 wlpillg plehll oyadi wloaa.
Road transport services 10.4 10.8 10.3 10.2 9.7 ol Jail wloaa.
Air transport services 13.2 12.2 12.4 125 12.2 gl Jail wloaa .
Transport equipment rental services 3.4 33 35 32 3.1 wlaeall jlafiwl uloaa .
Travel agencies services (all) 85 8.4 8.7 7.9 7.7 aalullg jowll wlllsg.
Cultural services"” 1.4 1.7 1.8 1.8 2.0 O golaill wloall.
Specific tourism characteristic goods & 295 297 276 286 291 @ g4 | &byl ©loailig |
services 2

-Other Products 1.1 10.4 10.2 10.0 10.0 il olaiio -

Total Expenditure 100.0 100.0 100.0 100.0 100.0 Qlaill wilaa]




Table (5) Jgaa

02015- 02011 (Wlaill wliio v (ool aabuwllg 20lgll aalul) adalall aaluwl Glail
Internal Tourism Expenditure (Inbound & Domestic Tourism), by Consumption Products, 2011 - 2015

Items

Consumption products
-Tourism Characteristic products

.Accommodation services

- Other Accommodation services
Food and beverage-serving services
Road transport services

Air transport services

Transport equipment rental services
Travel agencies services (all)
Cultural services'”

Specific tourism characteristic goods &
services 2

-Other Products

Total Expenditure

* Provisional
(1) Includes Recreation and other Entertainment services
(2) Includes Shopping

*2015

(000) R.O.

1,153,979

207,761
67,413
98,907
119,034
202,548
35,974
87,879
14,765

319,698

110,627

1,264,606

2014

1,113,909

206,748
65,383
90,965
118,794

177,980
34,996
85,490
17,881

315,672

102,816

1,216,725

2013

1,037,068

194,743
77,315
83,584
105,253
166,754
33,952
82,943
16,982

275,541

94,553

1,131,620

2012

960,409

180,225
74,514
73,634
97,482
153,462
29,071
71,017
16,128

264,875

86,952

1,047,361

2011

£ (all)

829,175

153,180
72,731
57,413
80,764
127,957
24,891
60,806
15,317

236,116

76,339

905,514

ag__ull

gleall claiio
anlull Clasoll il -
<lgll Jlwg wloaa.

Al clgll Jilwg loas -
ulpillg plehll pya6j wloaa.
il Jail aloaa.

gl Jaul wloaa .

Ulaeall jlatiwl uloaa.
aaluullg jowll Glllsg.

W gyolatl wloaill.

@ gamall anluwll wloadllg elwll .
wil olaiio -

8lailll wlaa)

o *
bl aayol Sloaillg amygull Sloall gary (1)
Gl yory 2)



Table (6) Jga2
(%) awwill awsll - 02015- 02011 Bl vhio wwa (adaall aaluwllg 620lg)l aaluwll) adalall aabuwall Gloi]
Internal Tourism Expenditure (Inbound & Domestic Tourism), by Consumption Products, 2011 - 2015 - Relative Share (%)

ltems 2015 2014 2013 2012 2011 ag il

Consumption products Qlaill olaiio
-Tourism Characteristic products 91.3 91.5 91.6 91.7 91.6 anbwll olaiadll yailna -
. Accommodation services 16.4 17.0 17.2 17.2 16.9 clgll Yillwg wloaa.
- Other Accommodation services 5.3 5.4 6.8 7.1 8.0 Al elgll Jilwg wloaa -
Food and beverage-serving services 7.8 7.5 7.4 7.0 6.3 ulpnllg plehll oyadi wloaa.
Road transport services 9.4 9.8 9.3 9.3 8.9 ol Jail wloaa.
Air transport services 16.0 14.6 14.7 14.7 14.1 gl Jaill aloaa.
Transport equipment rental services 2.8 2.9 3.0 2.8 2.7 Glacoll jlafiiwl wloaa .
Travel agencies services (all) 6.9 7.0 7.3 6.8 6.7 aabwllg o uwll willsg.
Cultural services” 1.2 15 15 1.5 1.7 O golaill wloall.
Specific tourism characteristic goods & 253 25,9 243 253 261 @ gamall ayalywll Sloallg el
services 2 i

-Other Products 8.7 8.5 8.4 8.3 8.4 wal oladio -

Total Expenditure 100.0 100.0 100.0 100.0 100.0 Qlaill wilaa|




02015- 02011 QYU vhio wwa Hjaleall aaluwll Glall

Table (7) Jgaa

Outbound Tourism Expenditure, by Consumption Products, 2011 - 2015

Iltems

Consumption products

-Tourism Characteristic products
.Accommodation services

- Other Accommodation services
Food and beverage-serving services
Road transport services

Air transport services

Transport equipment rental services
Travel agencies services (all)
Cultural services'”

Specific tourism characteristic goods &

services 2

-Other Products

Total Expenditure

* Provisional
(1) Includes Recreation and other Entertainment services

(2) Includes Shopping

*2015

(000) R.O.

429,626
82,985
0
71,259
19,404
125,792
0
5,202
6,556

118,429

58,318

487,944

2014

364,923
70,427
0
61,312
16,572
107,437
0
4,354
5,710

99,110

49,483

414,406

2013

326,353
63,304
0
54,600
14,874
96,427
0
3,871
5,185

88,122

43,803

370,155

2012

296,988
57,355
0
49,101
13,601
88,176
0
3,536
4,720

80,499

40,544

337,532

2011

£ ()

247,429

51,101
0
38,785
11,330
65,241
0
3,348
4,469

73,156

38,382

285,811

Ylaill olaiio

anbuwll olasiall yajlai -
clgll Jlwg oloas .

Al clgll Jilwg wload -
wlpllg plehll nyaéi wloai.
ol Jail oloaa .

gl Jadl oloas.

laeall jafiwl Gload.
anlunllg jawll ollsg.

O golail Gloadl .

@ gaanall anbuwll wloaillg glwll.
wal olasio -

@laill wlaa]

o
il awauoill Gloaillg anygpill wloaall o (1)
Gawill o (2)



Table (8) Jgaa
(%) il awooll - 02015- 02011 Bl vlhio wwa Hyaleall aalwll Glall
Outbound Tourism Expenditure, by Consumption Products, 2011 - 2015 - Relative Share (%)

ltems 2015 2014 2013 2012 2011 ag il
Consumption products QYlaill olaiio
-Tourism Characteristic products 88.0 88.1 88.2 88.0 86.6 anbwll olatiall pilnA -
. Accommodation services 17.0 17.0 17.1 17.0 17.9 clgll Jilwg wloaa.
- Other Accommodation services 0.0 0.0 0.0 0.0 0.0 Al elgll Jilwg wload -
.Food and beverage-serving services 14.6 14.8 14.8 145 13.6 ulpnllg plehll oyadi Gloaa.
.Road transport services 4.0 4.0 4.0 4.0 4.0 il Jaill uloaa.
. Air transport services 25.8 25.9 26.1 26.1 22.8 gl Jadl wloaa .
. Transport equipment rental services 0.0 0.0 0.0 0.0 0.0 Ulaeall jlaiiwl wloaa.
.Travel agencies services (all) 1.1 1.1 1.0 1.0 1.2 aabuwllg o wll wilsg .
.Cultural services™ 1.3 1.4 1.4 1.4 1.6 O golaill wloall.

. Specific tourism characteristic goods &

243 23.9 23.8 238 25.6 @ 523110l anbuwll wloaillg elwll.

services 2

- Other Products 12.0 11.9 11.8 12.0 13.4 uil ulaiio -
Total Expenditure 100.0 100.0 100.0 100.0 100.0

olailll wlaal




Table (9) Jgaa
02015- 02011 .anluoll ahill Guoa QY
Production, by Tourism Activities, 2011-2015

Iltems *2015 2014 2013 2012 2011 ag il
(000) RO. )
Tourism Activities aunlunll an il
-Tourism Characteristic Activities 1,153,979 1,113,909 1,037,068 960,409 829,175 ojoll anbuwll ahniill -
. Hotels Activity 207,761 206,748 194,743 180,225 153,180 Galiall hlj.
- Real estate activities with own or leased aSalaall wlslioall 1o aylaell anibill -
67,413 65,383 77,315 74,514 72,731
property 6paall gl
. Restaurants Activity 98,907 90,965 83,584 73,634 57,413 oclhall hli.
.Road transport Activity 119,034 118,794 105,253 97,482 80,764 il Jail alu .
.Air transport Activity 202,548 177,980 166,754 153,462 127,957 wgll Jail bl .
. Transport equipment rental 35,974 34,996 33,952 29,071 24,891 wlaeall jladiwl hldi .
. Travel agencies services (all) 87,879 85,490 82,943 71,017 60,806 aalullg yowll wllsg.
_Cultural services” 14,765 17,881 16,982 16,128 15,317 O gyolall ah il
. Specific tourism characteristic goods & @anll 6 : 5o .
PEEHIE USRS G S ot 319698 315672 275541 264875 | 236116 =l epmret et @emet ]

services ?

-Other Tourism Activity 110,627 102,816 94,553 86,952 76,339 Al anlbuo ahuil -

Total Production 1,264,606 1,216,725 1,131,620 1,047,361 905,514 AUl wlloa]

* Provisional i *

(1) Includes Recreation and other Entertainment Activities

wall auauopll anll anygpll ahiilll gany (1)
(2) Includes Retial Trade Activities

ajpill o)l bl (o (2)



ltems

Tourism Activities

-Tourism Characteristic Activities
.Hotels Activity

- Real estate activities with own or leased
property

. Restaurants Activity

.Road transport Activity

.Air transport Activity

. Transport equipment rental

. Travel agencies services (all)

_Cultural services"”

. Specific tourism characteristic goods &

services @

-Other Tourism Activity

Total Production

2015

21.3
16.4

55

7.8
9.4
16.0
2.8
6.9
1.2

253

8.7

100.0

2014

921.5
17.0

5.4

7.5
9.8
14.6
2.9
7.0
E5

25.9

8.5

100.0

Table (10) ygaa
(%) awwill ool - 02015- 02011 el anriill cua Yl
Production, by Tourism Activities, 2011-2015 - Relative Share (%)

2013

91.6
17.2

6.8

7.4
9.3
14.7
3.0
/23
15

243

8.4

100.0

2012

91.7
17.2

7.1

7.0
2.3
14.7
2.8
6.8
15

258

8.3

100.0

2011

91.6
16.9

8.0

6.3
8.9
14.1
2.7
6.7
1.7

8.4

100.0

ag il

anlull ahaiill

opaall anluoll ahwill -

Galall bl .

asglaall wlslioall (1o a)laall dnill -
o6pngall gl

oclholl hlibi .

il Jail Il

wgl Jadl bl

laall jhtwl bl

anlunllg ol SUISg .

O guolail anill .

@Al 2710l bl oloaillg elwll

Al anluo ahuiil -

U las]



Table (11) Jgaa
02015- 02011 .anbwll aniull uon DSl dllanw Ul
Intermediate Consumption, by Tourism Activities, 2011-2015

ltems *2015 2014 2013 2012 2011 ag il
(000) RO. )
Tourism Activities anluw)l ahwill
-Tourism Characteristic Activities 497,715 470,577 462,903 420,302 371,617 ojaall anliwll ah il -
. Hotels Activity 71,802 71,452 72,055 62,285 60,913 Galia)l hl.
- Real estate activities with own or leased aSaloall ulslioall (1o ayjlaall ahuiilll -
10,939 10,693 14,100 13,589 13,239
property 680l gl
.Restaurants Activity 51,517 47,681 49,032 41,469 32,534 rQCLICI.O.” .
.Road transport Activity 40,599 40,517 35,905 33,248 27,817 il Jail bl .
.Air transport Activity 175,494 154,208 144,802 132,965 118,201 wgdl Jadl bl .
. Transport equipment rental 17,444 16,970 14,097 12,258 10,659 Olaeall il bl .
.Travel agencies services (all) 36,486 35,494 34,437 29,945 26,039 aabuwllg o wll willsg.
_Cultural services'” 5,836 7,068 6,713 6,341 5,989 O guolail anill .
. Specific tourism characteristic ds & DAl 322000l anlusl Sloaall | .
G RS 87.597 86494 91,763 88202 76226 Sl cEemen v Slemals)

services ?

-Other Tourism Activity 18,317 16,713 15,631 14,063 13,092 Al anluo ahwil -

Total Intermediate Consumption 516,032 487,291 478,534 434,365 384,708 huwgll Jlleiwll willoa]

* Provisional Ui *
(1) Includes Recreation and other Entertainment Activities aalll aayoll ahnuiillg amygyll ahuiill gony (1)

(2) Includes Retial Trade Activities il 6l bl gany (2)



Table (12) Jgaa
(%) eyl awaoll - 02015- 02011 aalul dnuiill L o)l &leiw |
Intermediate Consumption, by Tourism Activities, 2011-2015 - Relative Share (%)

ltems 2015 2014 2013 2012 2011 ag— il
Tourism Activities anluwll ahiill
-Tourism Characteristic Activities 96.5 96.6 96.7 96.8 96.6 ojonll anbuwll ahmill -
. Hotels Activity 13.9 14.7 15.1 14.3 15.8 Galall bl .
- Real estate activities with own or leased aSalaoll wlsliaall (1o ayjlaell ahill -
2.1 2.2 2.9 3.1 3.4

property 6pngall gl
.Restaurants Activity 10.0 9.8 10.2 9.5 85 oclhall hlwj.
.Road transport Activity 7.9 8.3 7.5 7.7 7.2 il Jail bl .
. Air transport Activity 34.0 31.6 30.3 30.6 30.7 wgdl Jadl hlj .
. Transport equipment rental 3.4 35 2.9 2.8 2.8 Olaeall il bl .
. Travel agencies services (all) 7.1 7.3 7.2 6.9 6.8 aalwllg jowll Gllsg.
_Cultural services" 1.1 15 1.4 15 1.6 O golail anuinll.
. Specific tourism characteristic goods & o . (69 02 198 @Al 322100l anluall loailig lwll .
services @ i )

-Other Tourism Activity 35 3.4 33 3.2 3.4 Al anbu ahndil -

Total Intermediate Consumption 100.0 100.0 100.0 100.0 100.0 huwgll Jleiwll wiloa]




Iltems

Tourism Activities

-Tourism Characteristic Activities
.Hotels Activity

- Real estate activities with own or leased
property

.Restaurants Activity

.Road transport Activity

.Air transport Activity

. Transport equipment rental

. Travel agencies services (all)

.Cultural services"”

. Specific tourism characteristic goods &
services @

-Other Tourism Activity

Direct Value Added

* Provisional

02015- 02011 &l dnuivll wuwa aolhall aogdll

Table (13) Jgaa

Value Added, by Tourism Activities, 2011-2015

*2015

(000) R.O.

656,264
135,959

56,474

47,390
78,435
27,054
18,530
51,392
8,928

232,101

92,310

748,574

(1) Includes Recreation and other Entertainment Activities

(2) Includes Retial Trade Activities

2014

643,331
135,297

54,690

43,284
78,277
23,772
18,026
49,995
10,813

229,178

86,103

729,434

2013

574,165
122,688

63,215

34,553
69,348
21,953
19,855
48,506
10,269

183,778

78,922

653,086

2012

540,107
117,940

60,925

32,165
64,234
20,498
16,813
41,072
9,787

176,673

72,889

612,996

2011

£ (@l

457,558
92,267

59,492

24,878
52,948
9,755
14,232
34,767
9,328

159,891

63,248

520,806

ag il

anlull ahiiill

Sjronll anluwll ahiill -

Gl Kl .

asqlaoll wlsliaall (o aylaeall anibill -
6pngall gl

oclholl Al

il Jaul b

gl Jail bl .

wlaeall jatwl bl .

aalunllg jawll ollsg.

O gyolail anill .

@Al 5220l bl wloailg gluwll

Al anluo ahaiil -

opwloll aslnholl anudll
o *
il amyopll aniiillg anygul ahuiill gany (1)
aijill &)l hliv gon ()



Iltems

Tourism Activities

-Tourism Characteristic Activities
.Hotels Activity

- Real estate activities with own or leased
property

.Restaurants Activity

.Road transport Activity

.Air transport Activity

. Transport equipment rental

. Travel agencies services (all)

.Cultural services”

. Specific tourism characteristic goods &

services @

-Other Tourism Activity

Direct Value Added

2015

87.7
18.2

7.5

6.3
10.5
3.6
25
6.9
1.2

12.3

100.0

2014

88.2
18.5

7.5

5.9
10.7
33
25
6.9
1.5

Table (14) Jgaa
(%) eyl ool - 02015- 02011 aualuoll dnivll Gusa aolhall aogall
Value Added, by Tourism Activities, 2011-2015 - Relative Share (%)

2013

87.9
18.8

9.7

D3
10.6
3.4
3.0
7.4
1.6

28.1

12.1

100.0

2012

88.1
19.2

9.9

52
10.5
33
2.7
6.7
1.6

28.8

11.9

100.0

2011

87.9
17.7

1.4

4.8
10.2
1.9
2.7
6.7
1.8

30.7

12.1

100.0

ag il

anlunll ahiiill

opoall anluwll ah il -

Galall hliiy .

asglaoll wlslioall (1o aylasll aniill -
6280l gl

oclholl Al

ol Jaul i .

gl Jail bl .

wlaeall jlatwl bl .

aalunllg jawll ollsg.

O guolail aniill .

@Al 5amall anluwll sloailg gluwll

Al anluy ahiiil -

aalull 6pwlall aslnall acudll willoal



clgll Jilwg load : @iyl oundll

Forth Section: Accommodation
services

2011 -2015
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Accommodation Services:
In 2015 the total number of hotels reached 318, which consisted of | | five-star hotels, 23 four-star
hotels, 27 three-star hotels, 71 two-star hotels and 186 units classifieds as other, which includes
one-star hotels, unclassified hotels, guesthouses and hotel apartments. Since 2009, the number of
five-star hotels has actually decreased from 13 to ||, while the number of four-star hotels grew
from |5 to 23, and the number of three-star hotels rose from 20 to 27.The number of two-star
facilities also increased significantly from 38 to 71, while other accommodations increased from
133 to 186.These numbers represent a move towards greater diversification in the hotel sector.
Developers are recognizing the benefits of mass-market tourism, and are no longer content to
focus strictly on high-end travelers.Total hotel growth over the same period, 2009-2015, jumped by
45.2%. Of the 318 hotels in the sultanate, 124 are located in the Muscat Governorate, 32 are in the
Dhofar Governorate, 27 are in Al Buraimi and 32 are in South Al Shargiyah. The majority of hotels
in the other governorates are classified as other.

Dhofar Governorate, 26 are in Al Buraimi and 27 are in South Al Shargiyah. The majority of hotels
in the other governorates are classified as other.

il waa Galia)l aac
Number of hotels by classification of hotel

o 318.

23 hotel
27 T

71 o 'lil
. ll?
w2 186 0O

others*

a0l gaunllg aslnll ogy adino pé Galio Halg anai Galio™

*one-star hotel, unclassified hotels, guesthouses and hotel apartments
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The total number of employees working in the Hotel activity reached | 1,054 in 2015, up 3.0% from
10,734 in 2014. Of these 54.2%, or 5,994 are employed in the Muscat Governorate and 14.0%,
or 1,346 were employed in the Dhofar Governorate. The other governorates each averaged only
around 3.3% of the total employed workforce. Of the total employees in the sultanate working in
accommodation services 29.3%, or 3,244, were Omani, compared to 70.7%, or 7,809 who were non-
Omani.The total average growth of employees in the sector has been 3.9% per annum over the past
five years, and the average for Omani employment in the sector over the same period decreased
by 3.7%. In 2015, the relative share of Omanis employed in the accommodation services sector
reached 29.3%, compared to 47.8% in 2005. This has been identified as a challenge by employers
in the hospitality sector as they struggle to find Omanis with the skillset required. Education and
training is also an issue if the government hopes to change how Omanis view hospitality and
encourage them to seek careers in the industry.

70.7%
29.3%

W wiloc Omani
B wilac ¢ non-Omani
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Furthermore, even though the total number of Omani employees in the hotel activity grew by
21.9% between 2005 and 2015, the number of Omanis working in four-star hotels grew by 15.7%.
The area that saw the most growth in terms of Omanisation was at two-star hotels, which tripled
in the period, and one-star and guesthouses, which was close to doubling. However, the number
of Omanis working in five-star hotels decreased by 0.50% over the past 10 years, and non-Omanis
working at the same facilities increased by 8.6%.

The total revenue generated from Hotel activity reached R.O 226.9 million.In 2015, with an average
growth of 7.7% over the past five years. Of that total, 44.2% of revenue generated came from five-
star hotels, 26.8% from four-star hotels, 14.5% from three-star hotels, 7.5% from two-star hotels
and 7.1% from other classification. Of the total revenue generated for the Hotel activity in 2015,
59.7% came from room rent, 23.2% from the sale of food and |1.0% from the sale of beverages.
Additionally, revenue generated by five-star hotels in the food and beverage categories was twice as
much as any other category of hotel.

2015 winill wua Galiall wlaly)
Revenue of hotels by classification of hotel 2015

44.2%
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Of the total number of guests in 2015, 2.7 million, and the total number of nights spent in 2015, 3.0
million, over 63.4% were spent in the Muscat Governorate. Of the total nights spent, 34.7% were by
Omanis, 24.0% by Europeans and nearly 17.6% by Asians. Room occupancy rates in 2015 averaged
50.0%, with the Muscat and Musandam Governorates having the highest room occupancy rates.
Occupancy rates remained relatively stagnant in all governorates, with the only notable increase
in the Musandam Governorate, which grew from 40% to 53.1% between 2005 and 2015. In recent
years, hotel occupancy rates in the Muscat Governorate have also grown significantly from 52.9% in
2011 to 60.5% in 2015.The lowest hotel occupancy rates were in Al Dhahirah (17.4%) and North
Al Shargiyah (21.3%). Hotel occupancy is notably higher at five-star hotels, which have an average of
60.3%, compared to 37.4% for one- and two-star hotels.



Table (1) Jgaa
02015- 02011 (Gadll agjag aholholl wuoa (Galall aac
Number Of Hotels, by Governorate & Class of Hotel, 2011-2015

Items *2015 2014 2013 2012 2011
No. aac

Total 318 286 266 248 235
Five Stars 11 12 12 13 13
Four Stars 23 23 22 19 19
Three Stars 27 28 28 26 26
Two Stars 71 58 52 4L6 47
**Other 186 165 152 144 130
Muscat 124 118 105 104 101
Five Stars 7 7 7 7 7
Four Stars 13 14 12 11 12
Three Stars 14 16 16 16 15
Two Stars 32 29 25 24 25
**Other 58 52 45 46 42
North Al Batinah 22 18 17 16 24
Five Stars 6] 1 1 1 2
Four Stars 1 1 1 1 3
Three Stars 2 1 1 1 1
Two Stars 5) 4 4 3
**Other 12 10 10 9 15
South Al Batinah 10 9 8 8 0
Five Stars 6] 0 6] 1 6]
Four Stars 2 2 2 2 6]
Three Stars 1 0 6] 0 6]
Two Stars 1 1 1 0 6]
**Other 6 6 5 5) 6]

* Provisional

ag il



Cont. Table (1) Jgaa sl
02015- 02011 (Qaidll agag aholall wuoa (@aliall aac
Number Of Hotels, by Governorate & Class of Hotel, 2011-2015

ltems *2015 2014 2013 2012 2011 ag il
No. aac
Musandam 7 6 6 ) 6 Do
Five Stars 1 1 1 1 1 DQ 1 you_0A
Four Stars 8 2 2 2 2 D9 g_JJT
Three Stars 0 0 0 0 0 09 N Ol J
Two Stars 2 2 2 2 2 [Tttt}
**Other 1 1 1 1 1 **nAl
A Dahirah 3 3 3 3 3 o lhll
Five Stars 0 6] 6] 6] 0 DOQg 1 yu_0A
Four Stars 0 0 0 0 0 DOQg_1j g_JJT
Three Stars 0 0 0 0 0 Oog A Sl
Two Stars 2 2 2 2 2 Lo
**Other 1 1 1 1 1 **CnpAl
Al Dakhliah 30 25 23 17 18 aualall
Five Stars 0 0 0 0 0 DQg 2 you_0A
Four Stars 2 1 1 1 1 09 1 2y
Three Stars 2 2 2 1 2 L9 A Sl j
Two Stars 3 3 Ui
**Other 23 19 17 12 12 **nAl
North Al Sharqgiyah 20 18 19 19 30 awopll Jlaubd
Five Stars 0 6] 6] 6] 0 D9 1 yu_0Aa
Four Stars 0 0 0 0 0 DOQg Qi gjj
Three Stars 1 1 1 1 4 og A Sl
Two Stars 1 6] 6] 6] 4 —ioaj
**Other 18 17 18 18 22 **CnpAl

* Provisional Wyijalle}



Cont. Table (1) Jgaa s
D02015- 02011 (Gaidll anyyag aholhhall wunn (Galiall aac
Number Of Hotels, by Governorate & Class of Hotel, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
No. aac
South Al Sharqgiyah 32 27 25 23 0 awoymll wgin
Five Stars 6] 6] ] 6] 6] Og 2 yo_aa
Four Stars 0 o} e} 0 o} Og 8_JJT
Three Stars 1 3 3 3 6] o9 VS J
Two Stars 7 5 5 4 ] [TEVotal]
**Other 24 192 17 16 e] **Cmal
Al Wusta 11 8 8 7 6 wnhaogll
Five Stars 6] 6] ] 6] 6] Og 2 yo_aa
Four Stars 1 1 2 1 e} Og 8_JJT
Three Stars 1 6] 6] 0 6] o9 S J
Two Stars 1 1 1 6] ] [TEVetal]
**Other 8 6 5) 6 6 **CmAal
Dhofar 32 28 27 24 28 Jlah
Five Stars 3 3 3 S 3 Og 2 yo_aa
Four Stars 1 2 2 1 1 Og 8_JJT
Three Stars 4 3 3 2 2 o9 S J
Two Stars ? 7 7 6 7 [TEVeotal]
**Other 15 13 12 12 15 **Cmal
Al Buraimi 27 26 25 21 192 oy pdl
Five Stars 6] 6] ] 6] 6] Og 2 yo_aa
Four Stars 6] o} e} 0 e} Og 8_JJT
Three Stars 1 2 2 2 2 o9 S J
Two Stars 6 3 2 1 1 [TEVotal]
**Other 20 21 21 18 16 **CmAal
* Provisional o *
** other: Include one star & unclassified hotels 610alg anqi wuini Qaloll gond :umal ™7
in addition to hotels apartments & Guest Yol L] asln] asinmaoll pe (Galiallg
House whhiwUlg cusaiall

Sources: Economic Survey for Hotels -NCSI wlogleallg clballl cnikngll jSpall - (Galall hluind wnalnid Ul awaall ;janall




Table (2) Jgaa
02015 - 02011 «&hohallg awniall wuna aloell 2ac
Number of Employees, by Nationality & Governorate, 2011-2015

ltems *2015 2014 2013 2012 2011 ag il
No. 2ac
Total 11,054 10,734 9,893 9,557 9,481 cgoaall
Muscat 5,994 6,268 5,984 6,011 6,300 h dwo
Al Batinah North 468 469 428 471 868 aibll Jlown
Al Batinah South 585 458 415 416 0 aibll ugia
Musandam 636 578 484 514 498 Do
Al Dhahirah 77 68 52 40 42 ool
Al Dakhliyah 474 440 386 334 g8 aylalall
Al Shargiyah North 405 397 408 333 410 aopll Jloub
Al Shargiyah South 442 363 375 357 0 aopnll ugin
Al Wusta 230 178 161 115 35) uth_wgll
Dhofar 1,550 1,346 1,003 809 847 JLah
Al Buraimi 243 170 198 159 168 ooyl
Omani 3,244 3,370 3,195 3,332 3,861 wiilac
Muscat 1,871 2,041 1,989 2,198 2,708 h dwo
Al Batinah North 165 184 174 202 404 aibll Jlowb
Al Batinah South 231 191 157 172 0 aibll ugia
Musandam 139 112 77 75 109 Do
Al Dhahirah 30 24 19 15 14 o olAll
Al Dakhliyah 123 115 17 17 109 aylalall
Al Shargiyah North 135 135 136 78 184 aopill Jloud
Al Shargiyah South 177 150 150 158 0 aopnll ugin
Al Wusta 52 49 36 9 4 ulh_wgll
Dhofar 282 318 285 260 268 JLah
Al Buraimi 41 52 56 49 62 ooyl
Non Omani 7,809 7,364 6,698 6,225 5,621 wiloc pe
Muscat 4,123 4,227 3,995 3,813 3,592 h dwo
Al Batinah North 303 285 254 269 LbL aibll Jlowb
Al Batinah South 304 267 258 244 0 aibll ugia
Musandam 497 466 407 439 389 Do
Al Dhahirah 47 L4 33 25 28 ool
Al Dakhliyah 351 324 269 216 205 aylalall
Al Shargiyah North 270 263 272 255 226 Aol Jloud
Al Shargiyah South 265 213 225 199 0 aopll ugia
Al Wusta 178 129 126 106 31 uth_wgll
Dhofar 1,268 1,028 717 548 579 JLah
Al Buraimi 203 118 142 m 106 oyl
* Provisional o *

Sources: Economic Survey for Hotels -NCSI logleollg clmalll viihgll jSjoll - Galia)l hlind nalnid Ul auwall janall



Table (3) Jgaa
(%) ayuwill ol - 02015 - 02011 .akholaollg auwiall wua walagll 2ac
Number of Employees, by Nationality &Governorate, 2011-2015-Relative Share(%)

ltems *2015 2014 2013 2012 2011 ag— il
Total 100 100 100 100 100 cganoll
Muscat 54.2 58.4 60.5 62.9 66.4 h owo
Al Batinah North 4.2 4.4 43 4.9 9.2 aihll Jlowb
Al Batinah South 48 4.3 4.2 4.3 0.0 aihll ugia
Musandam 5.8 5.4 4.9 5.4 5.3 D2 iwo
Al Dhahirah 0.7 0.6 05 0.4 0.4 o olAll
Al Dakhliyah 4.3 4.1 39 35 33 aylalall
Al Shargiyah North 37 37 4.1 35 4.3 aopnll Jloun
Al Shargiyah South 4.0 3.4 3.8 3.7 0.0 aopnll ugin
Al Wusta 2.1 1.7 1.6 1.2 0.4 uhwall
Dhofar 14.0 125 10.1 8.5 8.9 jLaoh
Al Buraimi 2.2 1.6 20 1.7 1.8 ol
Omani 29.3 31.4 323 34.9 40.7 wiiloc
Muscat 16.9 19.0 20.1 23.0 28.6 h duwo
Al Batinah North 1.5 1.7 1.8 2.1 4.3 aihll Jlow
Al Batinah South 2.1 1.8 1.6 1.8 0.0 aihll ugia
Musandam 1.3 1.0 0.8 0.8 1.1 Do
Al Dhahirah 0.3 0.2 0.2 0.2 0.1 opolAll
Al Dakhliyah 1.1 1.1 1.2 1.2 1.1 ayalall
Al Shargiyah North 1.2 1.3 1.4 0.8 1.9 aopnll Jloub
Al Shargiyah South 1.6 1.4 1.5 1.7 0.0 aopnll ugin
Al Wusta 05 0.5 0.4 0.1 0.0 uhwall
Dhofar 25 3.0 29 2.7 2.8 JLah
Al Buraimi 0.4 05 0.6 0.5 0.7 oyl
Non Omani 70.7 68.6 67.7 65.1 59.3 wiloc pe
Muscat 37.3 39.4 40.4 39.9 37.9 h awo
Al Batinah North 2.7 2.7 2.6 2.8 4.9 aihll Jlob
Al Batinah South 2.8 25 2.6 2.6 0.0 aihll ugia
Musandam 4.5 43 4.1 4.6 4.1 Do
Al Dhahirah 0.4 0.4 0.3 0.3 0.3 o olall
Al Dakhliyah 32 30 2.7 23 2.2 ayalall
Al Shargiyah North 2.4 2.4 28 2.7 2.4 aopnll Jloud
Al Shargiyah South 2.4 2.0 2.3 2.1 0.0 aopill ugia
Al Wusta 1.6 1.2 1.3 1.1 0.3 ahwall
Dhofar 11.5 9.6 7.2 5.7 6.1 Lok

Al Buraimi 1.8 1.1 1.4 1.2 1.1 oyl



Table (4) Jgaa
02015- 02011 (Gadll agag awindl wuon alloell aac
Number of Employees, by Nationality & Class of Hotel, 2011-2015

Items *2015 2014 2013 2012 2011 ag il
No. aac
Total 11,054 10,734 2.893 9.557 9.481 cgaaall
Five Stars 3,509 3,845 3,540 3,747 3,869 Og 1j yo_0A
Four Stars 2,703 2,602 2,328 2,054 2,276 DOg_1j &Ui
Three Stars 1,452 1,426 1,574 1,381 1,354 foYe NV NGNS )
Two Stars 1,565 1,234 Q42 804 832 [yTE Tt
**Other 1,824 1,628 1,510 1,571 1,150 **Cmal
Omani 3,244 3,370 3,195 3,332 3,861 wiilac
Five Stars 1,163 1,275 1,290 1,471 1,673 Og _1j yo_0A
Four Stars 825 841 727 732 1,029 HQg Qi g_gﬂ
Three Stars 326 339 406 393 467 o9 A Gl
Two Stars 344 378 291 243 281 [yTETetay)
**Other 586 536 481 493 410 **Cmal
Non Omani 7,809 7,364 6,698 6,225 5,621 wiilac pé
Five Stars 2,347 2,570 2,250 2,276 2,196 Og i yo_oa
Four Stars 1,878 1,760 1,601 1,322 1,247 DOg_1j &Ui
Three Stars 1,126 1,087 1,168 988 887 foYe NV NGIY) )
Two Stars 1,222 855 650 561 551 (ioQj
**Other 1,237 1,092 1,029 1,078 740 **Al
* Provisional o *
** other: Include one star & unclassified 621lg aani Wuni Galall goni Al ™
hotels in addition to hotels apartments & Gaull ] asln] aqinoll pe (Galiallg
Guest House whaliw Ulg avaidll

Sources: Economic Survey for Hotels -NCSI wlogleallg clball cnihgll j[Spall - Galia)l bl (nalnis Ul awall janoll



Table (5) Jgaa
(%) awdl ol - 02015- 02011 (Gaiall anag awvinll wuna alaell aac
Number of Employees, by Nationality & Class of Hotel, 2011-2015 - Relative Share (%)

Items *2015 2014 2013 2012 2011 ag il
Total 100 100 100 100 100 cganall
Five Stars 31.7 35.8 35.8 39.2 40.8 DOQg 1 yo_0A
Four Stars 24.5 24.2 2815 215 24.0 folelliat 8—!Ji
Three Stars 13.1 1833 15.9 14.5 14.3 Yo Mia VNS | N
Two Stars 14.2 115 9.5 8.4 8.8 i
**Other 16.5 15.2 158 16.4 12.1 **mAl
Omani 29.3 31.4 32.3 34.9 40.7 wiilac
Five Stars 10.5 11.9 13.0 15.4 17.6 OQg 1j yo_0oA
Four Stars 7.5 7.8 7.3 7.7 10.9 09 1 2y
Three Stars 3.0 3.2 4.1 4.1 4.9 Yo Hia VNS | N
Two Stars 3.1 Si5 2.9 25 3.0 [yTElTeta)
**Other 583 5.0 4.9 5.2 4.3 **mAl
Non Omani 70.7 68.6 67.7 65.1 59.3 wuilac pc
Five Stars 21.2 23.9 22.7 23.8 23.2 DQ 1 yo_0oA
Four Stars 17.0 16.4 16.2 13.8 13.2 JoYeuN - S]]
Three Stars 10.2 10.1 11.8 10.3 9.4 e Hia VNS | N
Two Stars 11.1 8.0 6.6 5.9 5.8 [JTEliTeta]

**Other 11.2 10.2 10.4 11.3 7.8 **nal




ltems

Total

Five Stars
Four Stars
Three Stars
Two Stars
**Other

Room Rent

Five Stars
Four Stars
Three Stars
Two Stars
**Other

Sales of Food

Five Stars
Four Stars
Three Stars
Two Stars
**Other

Sales of Beverages

Five Stars
Four Stars
Three Stars
Two Stars
**Other

Other Revenues

Five Stars
Four Stars
Three Stars
Two Stars
**Other

* Provisional

** other: Include one star & unclassified
hotels in addition to hotels apartments &

Guest House

Sources: Economic Survey for Hotels -NCSI

*2015
(000) RO.
226,852

100,194
60,764
32,869
16,982
16,043

135,340

53,432
34,429
19,787
14,032
13,660

52,742

27,524
15,274
7,606
1,282
1,055

24,936

11,485
6,548
4,509
1,482
912

13,833

7,753

4,512
967
185
417

Table (6) Jgaa
02015- 02011 «gaiall ayag alpll cgi wuva (Galia)l wialyl
Hotels Revenues, by Type of Revenue & Class of Hotel, 2011-2015

2014

216,898

111,726
54,449
26,984
10,858
12,881

127,353

61,024
30,423
16,229
8,711

10,966

51,061

29,188
13,992
5,949
1,071
861

24,678

13,100
6,199
3723
873
782

13,806

8413

3,835
1,083
203
273

2013

198,835

102,229
48,257
27,072
10,321

10,956

112,231

54,955
25,980
14,235
7,849
9,213

48,192

27,610
12,759
6,077
1,051
696

25,365

11,925
5,984
5,567
1,000
888

13,048

7,740

3,534

1,193
421
159

2012 2011
£ (@l
179,103 153,881
92,729 82,402
41,726 37,010
23,022 17,443
7,984 8,377
13,642 8,648
98,250 84,603
48,406 43,929
22,793 19,331
11,7117 9,128
5,008 5,361
10,326 6,853
44536 36,151
25,493 21,509
10,201 8,779
6,341 4,365
987 878
1,514 620
23,150 21,494
11,310 10,235
5,683 5810
3,673 2,917
1,417 1,570
1,066 963
13,167 11,633
7,520 6,729
3,049 3,090
1,291 1,034
572 567
735 213

ag__il

Gyl alyl

09 yo_oi
09 gy
09 Ollj
olehll alyl
09 yuoi
09 &l
09 GllJ
**\_ﬂp]

Ol alyl
09 g0l
093 gy
09 Ollj
wial olalyl
09 yu0i
09 2yl
09 Ol
**\_ﬂpl

Qi *

61119 aoyj iy (Galia)l (o (Al
gawll ] asln| aginall pé Galiallg
ohliwlla awaidll

| ==

ulogleallg el vrihgll jSpall - Galiall bl (alnid Ul awall ;janoll



Iltems *2015
Total 100
Five Stars 44.2
Four Stars 26.8
Three Stars 145
Two Stars 5
**Other 7.1
Room Rent 59.7
Five Stars 23.6
Four Stars 15.2
Three Stars 8.7
Two Stars 6.2
**Other 6.0
Sales of Food 23.2
Five Stars 121
Four Stars 6.7
Three Stars 3.4
Two Stars 0.6
**Other 0.5
Sales of Beverages 11.0
Five Stars 5.1
Four Stars 2.9
Three Stars 2.0
Two Stars 0.7
**Other 0.4
Other Revenues 6.1
Five Stars 3.4
Four Stars 2.0
Three Stars 0.4
Two Stars 0.1
**Other 0.2

Table (7) Jgaa
(%) aywill awaoll - £2015- 02011 «gaia)l axyag 2wl €gi v «(Galiall wlalyl
Hotels Revenues by Type of Revenue & Class of Hotel, 2011-2015-Relative Share (%)

2014

100

513

25.1
12.4
5.0
5.9

58.7

28.1
14.0
7.5
4.0
5.1

235

135
65
2.7
05
0.4

6.0
2.9
1.7
0.4
0.4

6.4

3.9
1.8
0.5
0.1
0.1

2013

100

51.4

24.3
13.6
51
5IE

56.4

27.6
13.1
7.2
3.9

4.6

24.2

13.9
6.4
3.1
05
0.3

12.8

6.0
3.0
28
0.5
0.4

6.6

3.9
1.8
0.6
0.2
0.1

2012

100

518

7283
12.9
4.5
7.6

54.9

27.0
12.7
6.5
2.8
58

24.9

14.2
5.7
35
0.6
0.8

6.3
3.2
2.1
0.8
0.6

7.4

4.2
1.7
0.7
03
0.4

2011

100

5315

24.1

1.3
5.4
5.6

285
12.6
5.9
315
45

14.0
5.7
2.8
0.6
0.4

6.7
38
1.9
1.0
0.6

7.6

44
20
0.7
0.4
0.1

agidl

gganall
09 yood
09 gy
09— GlLJ
**k_ﬂ)jl

well alyl
09 yuad
09— g
09 Ol
polehll alyl
09 yuod
09 gy
09 Ol
**k_ﬂ)jl

lpl alyl
09 yuad
09— gy
09y Ol j
wal olalyl
09 yuoa
09 g
09— Gl
**k_ﬂ)jl



ltems

Total
Omani
G.C.C

Other Arabs
Europeans
Asians
Other
Muscat
Omani
G.C.C

Other Arabs
Europeans
Asians
Other

Al Batinah North
Omani
G.CC

Other Arabs
Europeans
Asians
Other

Al Batinah South
Omani
G.CC

Other Arabs
Europeans
Asians
Other
Musandam
Omani
G.C.C

Other Arabs
Europeans
Asians
Other

Al Dhahirah
Omani
G.CC

Other Arabs
Europeans
Asians
Other

02015- 02011 .aholhollg wluiall acgoao wuna ¢ <Ujll aac
Number of Guests ,by Nationality Group & Governorate,2011-2015

*2015

000
2,736
1,158
267
127
542
508
134
1,589
696
135
93
251
321
93
182
55
14
9
17
75
13
104
67

13
10

46
10
10

15

47

24
14

ol | =] =

2014 2013 2012
2,409 2,048 1,890
977 868 834
200 188 172
103 83 102
511 401 338
490 400 342
127 108 102
1,469 1,257 1,237
583 503 512
119 105 106
83 62 85
296 239 197
297 266 258
90 83 79
179 114 104
41 35 64
10 9 8
2 3 3
17 12 8
103 51 19
6 4 3
93 80 55
66 55 33
6 6 4
2 2 1
9 8 9
8 7 6
2 2 2
50 44 36
11 12 9
7 7 8
2 2 1
20 15 12
6 6 4
3 2 2
26 14 11
14 8 5
7 3 2
1 0 1
0 0 1
4 2 2
0 0 0

Table (8) Jgaa

2011

1,678
665
163
83
351
308
109

1,169
437
103
65
248
232
85
123
55

13
4
23

o|lo|lo|o|lo|o| oo™

(52}
@©

w & o

o N = = N3

wll

agidl

£gaaoll
ugslac
ugledl yulao
ugal wc
ugugal
09igewl

il

h _dwo
ugslac
ugledl yalao
09l wc
U999l
09iguul

Al

a_ihll Jloud
voslac
ugledl yulao
09al wc
ugugl
09igewl

Al

aihll wgia
ugslac
ugledl yulao
ugal wc
ugugl
09igewl

il
D2_iwo
ugilac
ugledl yulao
ugal uc
U999l
09iguul
Al

o olhll
ugslac
ugledl yolao
0gsl wc
ugugjal
09igewl

Al



Cont. Table (8) Jgaa guli
02015- 02011 «dholrollg wluwiall acgoao wuna « Uil aac
Number of Guests ,by Nationality Group & Governorate,2011-2015

Iltems *2015 2014 2013 2012 2011 agidl
000 @i
Al Dakhliyah 86 79 90 66 61 aalall
Omani 38 29 34 23 23 ugslac
G.CC 5 4 5 7 6 glatl yulao
Other Arabs 1 1 1 1 1 0ol uc
Europeans 27 31 36 24 21 uouggl
Asians 12 12 12 8 7 091wl
Other 3 2 3 4 2 Al
Al Shargiyah North 63 53 55 101 81 a_opnll Jlab
Omani 15 1 16 37 40 ugilac
G.CcC 2 1 1 2 4 ugleill yolao
Other Arabs 1 0 1 1 2 09l uc
Europeans 22 26 29 50 19 uougjal
Asians 6 4 4 8 12 091wl
Other 4 10 4 3 4 Al
Al Shargiyah South 113 88 97 91 0 a6yl ugia
Omani 37 33 40 47 0 yauloc
BEE 5 4 4 3 0 gglatl yulao
Other Arabs 3 2 3 2 0 09Al ue
Europeans 41 31 30 20 0 uguggl
Asians 21 15 16 16 0 Ogrquwl
Other 6 4 4 4 0 il
Al Wusta 31 21 29 12 1" wuh _wgll
Omani 19 12 13 4 4 uasloc
G.CC 3 3 7 2 1 ugleil yulao
Other Arabs 1 1 2 0 0 09l uc
Europeans 3 1 2 1 1 ugugjal
Asians 5 3 6 4 5 091wl
Other 1 1 0 0 0 Al
Dhofar 344 226 143 110 103 JLah
Omani 95 82 65 55 45 ygslac
G.CC 49 19 16 16 14 goledl yalao
Other Arabs 10 8 5 2 4 09Al e
Europeans 150 79 30 16 16 uguggl
Asians 30 30 23 14 17 oarquwl
Other 10 8 5) 6 7 il
Al Buraimi 144 123 123 67 60 oyl
Omani 102 93 87 45 45 yauloc
G.CcC 19 19 23 14 10 ugleill yolao
Other Arabs 3 2 3 4 2 0ol uc
Europeans 1 0 0 0 0 uauggl
Asians 17 8 9 4 3 09iguwl
Other 1 0 1 0 0 WAl
* Provisional Guuo *

Sources: Economic Survey for Hotels -NCS| logleollg clmalll viihgll ol - Galia)l hlisd nalnid Ul auwall ;janall



ltems

Total
Omani
G.CC
Other Arabs
Europeans
Asians
Other
Muscat
Omani
G.C.C
Other Arabs
Europeans
Asians
Other

Al Batinah North
Omani
G.C.C

Other Arabs
Europeans
Asians
Other

Al Batinah South
Omani
G.C.C

Other Arabs
Europeans
Asians
Other
Musandam
Omani
G.C.C

Other Arabs
Europeans
Asians
Other

Al Dhahirah
Omani
G.C.C

Other Arabs
Europeans
Asians
Other

*2015

000
2,975
1,034
315
175
715
524
213
1,886
673
158
138
407
360
151
172
43
1
9
24
73
12
103
42
5
2
31
15
7
77
14
10
2
39
7
6
40
22
13

1
1
3
0

Table (9) Jgaa

2014

2,678
890
253
145
689
509
192

1,799
582
147
123
442
358
148
150

36

19

76

94

47

23

10

61

N

o N O — o

2013

2,518
871
274
118
633
439
184

1,712
562
159

95
434
319
143
123

38

29
42

92
44

22
10
10
55

N
o N

~ & o

oN oo wNB

2012

2,207
791
196
131
519
401
169

1,520
507
124
108
345
299
136
96

52
8
3
12
18
4

65

N
w

o N = = N W 0o N O

2011

1,808
640
158

96
440
332
143

1,301
434
107
77
317
254
112
121
50

N W
o & & v

O_O'NO\O\":DCJDDDDD@

O N = = N B~ Vv W o

02015- 02011 .aholhollg wluwiall acgoao wuna « aoldll (il aac
Number of Nights Spent ,by Nationality Group & Governorate,2011-2015

@l

agidl

£9aaall
voslac
ugledl yalao
ugal ue
ugugal
UgIguwl

il

h _dwo
voslac
ugledl yalao
ugal ue
ugugal
09igul

il

a_ihll Jloud
voslac
ugledl yalao
ugal uc
ugugal
09iguul

il

a_ihll ugia
voslac
ugledl yalao
ugal ue
ugugal
09iguul

il
D2_iwo
voslac
ugledl yalao
ugal uc
ugugal
09iguul
il
ool
voslac
ugledl yalao
ugal uc
ugugal
09Iguul
il



Cont. Table (9) Jg22 gl
02015- p2011 dholrollg wluwinll acgoao wuna  aololl (il aac
Number of Nights Spent ,by Nationality Group & Governorate,2011-2015

Iltems *2015 2014 2013 2012 2011 agidl
000 @i
Al Dakhliyah 76 71 74 65 62 aalall
Omani 32 21 28 20 22 ugslac
G.CC 4 3 3 6 6 glatl yulao
Other Arabs 1 1 1 2 1 0ol uc
Europeans 28 38 32 26 24 uouggl
Asians 6 6 7 6 7 091wl
Other 5 2 3 5 2 Al
Al Shargiyah North 37 28 32 74 70 a_opnll Jlab
Omani 10 7 12 29 36 ugilac
G.CcC 2 1 1 1 4 ugleill yolao
Other Arabs 1 0 1 1 2 09l uc
Europeans 1 14 14 35 14 uougjal
Asians 4 2 2 5 Il 091wl
Other 9 3 3] 2 3 Al
Al Shargiyah South 71 62 75 72 0 a6yl ugia
Omani 24 20 30 35 0 ugslac
BEE 3 3 4 3 0 gglatl yulao
Other Arabs 2 1 2 2 0 09Al ue
Europeans 24 19 21 15 0 uguggl
Asians 14 13 14 13 0 091wl
Other 3 5 4 3 0 il
Al Wusta 41 33 36 28 9 wuh _wgll
Omani 27 23 14 4 3 uasloc
G.CC 3 3 1 0 ugleil yulao
Other Arabs 1 1 1 0 0 09l uc
Europeans 5 2 5 1 ugugjal
Asians 4 3 10 17 4 091wl
Other 1 2 1 1 0 Al
Dhofar 329 228 164 159 143 JLah
Omani 76 70 65 64 51 ygslac
G.CC 56 20 17 18 15 goledl yalao
Other Arabs 10 7 7 4 6 09Al e
Europeans 145 97 48 39 34 uguggl
Asians 24 22 17 22 24 oarquwl
Other 18 12 10 1 14 il
Al Buraimi 143 129 144 73 49 oyl
Omani 70 63 66 35 33 yauloc
G.CC 51 48 60 23 9 ugleill yolao
Other Arabs 7 6 4 7 2 0ol uc
Europeans 2 0 0 1 uauggl
Asians 12 12 12 7 4 09iguwl
Other 1 0 1 0 0 WAl
* Provisional Guuo *

Sources: Economic Survey for Hotels -NCS| logleollg clmalll viihgll ol - Galia)l hlisd nalnid Ul auwall ;janall



Total
Oman
G.C.C
Other Arabs
Europeans
Asians
Other

Five Stars
Oman
G.C.C

Other Arabs
Europeans
Asians
Other

Four Stars
Oman
G.C.C

Other Arabs
Europeans
Asians
Other

ltems

Table (10) Jgaa

02015- 02011 (Hadl agag Uil acgoao wwon « Galiall <Uj aac
Number of Guests , by Nationality Group & Class of Hotel, 2011-2015

*2015

000
2,736
1,158
267
127
542
508
134
449
102
83
10
210
18
26
418
129
43
21
122
61
42

2014 *2013 2012
2,409 2,048 1,890
977 868 834
200 188 172
103 83 102
517 401 338
490 400 342
121 108 102
388 299 286
27 77 21
70 67 57
11 9 6
157 107 88
24 15 15
29 25 29
401 324 267
134 114 67
35 25 22
20 14 12
115 26 85
59 45 48
37 29 34

2011

1,678
665
163
83
351
308
109
315
73
53
6
121
20
43
320
56
26

21
121
64
31

i

[eleVolaVolll
ugsloc
voleil yolao
ugral wyc
ugugal
ugsguwl

Al

L9 1 yo_0i
vadloc
vglell yulao
uorl wyc
ugugal
Uil
Al

09 i g i
vosloc
vglell yulao
vl e
ugugal
ugigrwl
wAl



Cont. Table (10) Jgaa sl
02015- 02011 (Haidll agyag Uil acgoao wwan « Galiall Uj aac
Number of Guests , by Nationality Group & Class of Hotel, 2011-2015

ltems *2015 2014 *2013 2012 2011 aqill
000 ali

Three Stars 377:3 445 440 463 320 o9 2V S
Omani 142 142 157 203 143 vasilac
G.C.C 37 22 20 24 18 ugleil yulao
Other Arabs 30 29 23 45 18 uorl e
Europeans 63 123 Q4 60 48 ugugjgal
Asians 79 105 118 109 79 Ugiguwl
Other 21 25 27 21 15 Al
Two Stars 643 463 380 274 256 fyTE Totat]
Omani 282 190 168 144 121 Uuaslac
G.LC 55 33 35 29 25 vgoleil yolao
Other Arabs 30 15 15 16 15 ugl wyc
Europeans 70 45 38 22 34 uaugjgl
Asians 186 167 112 55 49 ugsguwl
Other 22 13 12 8 12 wAl
**Other 853 712 605 599 467 **Lmal
Omani 503 414 352 328 272 yasiloc
G.C.C 51 41 41 40 42 ugleil yulao
Other Arabs 35 28 23 23 22 ugral uyc
Europeans 77 77 66 83 27 ugugjal
Asians 164 134 110 115 96 uasgrwl
Other 22 18 14 10 8 Al

* Provisional o *

** other: Include one star & unclassified 611lg anqi wauini Galoll ganit :wmal ™7

hotels in addition to hotels apartments & Gaull ul] asln] adinall ue Galiallg

Guest House

whliwUlg éudaiall
Sources: Economic Survey for Hotels -NCSI wlogleallg clba W cikhgll jSpall - Galiall hld cnalnis Ul awall janall




Table (11) Jgoa
02015- 02011 ($adll ayyag Ubwinll acgoao wuwa « aolo Ul il aac
Number of Nights Spent, by Nationality Group & Class of Hotel, 2011-2015

Items *2015 2014 *2013 2012 2011 agidl
000 wli
Total 2,975 2,678 2,518 2,207 1,808 cgaaall
Omani 1,034 8290 871 791 640 yasloc
C.CC 318 253 274 196 158 ygoleil yolao
Other Arabs 175 145 118 131 26 ugral wyc
Europeans 715 689 633 519 440 uougjgl
Asians 524 509 439 401 332 ugrgrwl
Other 212 192 184 169 143 wAl
Five Stars 571 592 594 507 407 L£Qg i yo_0A
Omani 109 116 110 121 82 yasiloc
G.C.C 84 83 109 71 52 vgoleil yolao
Other Arabs 15 16 17 15 10 ugl wyc
Europeans 287 286 272 215 178 ugugjgal
Asians 26 35 28 26 28 ugsgrwl
Other 50 56 58 58 58 Al
Four Stars 706 665 585 513 436 foYeWilia} E_LJJT
Omani 193 180 183 113 80 yasloc
C.CC 61 55 38 85 34 ygoleil yolao
Other Arabs 41 37 31 30 28 ugal wyc
Europeans 217 215 177 154 1852 uougjgl
Asians 105 101 93 112 87 uasgrwl

Other 89 79 63 69 48 Al



Cont. Table (11) Jgaa syl

02015- 02011 (Haidll agyag wlbwinll acgoao wuwoa  aolwll il aac
Number of Nights Spent , by Nationality Group & Class of Hotel, 2011-2015

ltems

Three Stars
Omani

G.C.C

Other Arabs
Europeans
Asians
Other

Two Stars

Omani
G.C.C

Other Arabs
Europeans
Asians
Other

**Other

Omani
CJ/C.C

Other Arabs
Europeans
Asians
Other

* Provisional

** other: Include one star & unclassified
hotels in addition to hotels apartments &

Guest House
Sources: Economic Survey for Hotels -NCSI

*2015

000

545
172
54
55
103
125
36

491

206
41
24
53
148
192

662

859
75
39
56

120
18

2014 *2013 2012
515 536 459
166 193 188
23 23 20
47 5 44
26 104 67
154 147 116
29 83 23
354 335 252
138 137 128
26 32 28
12 13 16
40 39 19
123 25 58
15 192 Q?
552 469 476
290 247 242
65 72 41
33 21 26
58 40 64
27 77 94
14 12 ?

2011

340
135
21
23
51
23
17

258

131
21
15
31
46
13

367

213
28
19
21
77

aqill

Log 3 S
uodloc
voleil yolao
vl e
ugugsal
ugiguwl
wyAl
ugslac
uoleill yulao
gl e
uguggl
uoigrwl
Al
**Lmpal
uadloc
uoleill yulao
vl e
ugugsal
U9igLwl
wyAl
wUouo ¥
601lg aoni wuini (GQalall Joni unal T
Gall ] aoln] asinoll pe Galiallg
Shliwlla awsaiall

Wlogleallg clbma W cnihgll jSpall - Galiall hid nalnisd Ul awall janall



Table (12) Jgaa
02015- 02011 ,aholholl Lo ool Jlenl auwn
Room's Occupancy Rates, by Governorate, 2011-2015

Region *2015 2014 2013 2012 2011 aholaall
Total 50.0 49.2 47.7 45.8 43.4 £gaaall
Muscat 60.5 61.7 61.0 55.6 52.9 h éwo
Al Batinah North 5583 46.9 49.0 40.2 29.2 aihbl Jloaw
Al Batinah South 40.8 39.9 36.3 28.5 = aihUWl wgia
Musandam 53.1 52.1 50.3 44.5 41.5 fiola BN UTIVe)
Al Dhahirah 17.4 16.9 25.1 22.9 34.8 o) olAll
Al Dakhliyah 30.5 30.5 318 5.8 8.8 adalall
Al Shargiyah North 21.3 15.2 15.4 34.1 25.4 a ol Jloubd
Al Shargiyah South 35.3 41.0 30.4 30.7 - aonll wagia
Al Wusta 26.1 241 17.4 31.4 SRS wulh wall
Dhofar 447 5.5 35.1 33.8 31.6 Lok
Al Buraimi 51.1 39.1 40.5 28.2 26.6 oyl
* Provisional i *

Sources: Economic Survey for Hotels -NCSI wlogleallg <l cnihgll jSpoll - Gala)l hubd nalnisd Ul awoll ;janoll



Class

Total

Five Stars
Four Stars
Three Stars
Two Stars

**Other
* Provisional
** other: Include one star & unclassified
hotels in addition to hotels apartments &
Guest House

Sources: Economic Survey for Hotels -NCSI

*2015

50.0
60.3
57.3
58.7
40.3
37.4

Table (13) Jgan
D02015- 02011 (Yol aya wuwon wOpoll el auwd
Room's Occupancy Rates, by Class of Hotel, 2005-2015

2014

49.2
60.7
59.3
61.4
38.2
35.2

2013

47.7
60.6
56.5
61.9
36.8
31.6

2012

45.8
55.3
54.0
56.0
33.7
34.3

2011

43.4
47.9
52.0
49.5
32.6
5.2

aqyall

£g9aaall
L9 yu—oa
©og i 2yl
oTe Ml VT )
Al

60alg anni wauni (Galall (ol Al *r

ga il ul] aoln)] acinall pe Galiallg
whalpwllg ausaiall

*

wlogleallg sl W caihgll jSpoll - Galall blbd (nalnis Ul awall ;janall



Table (14) Jgaa
02015- 02011 «&poll wloaa jlewl ; Hdo
Price Index, 2011-2015

Items 2015 2014 2013 2012 2011 agull
General Index 102.1 103.1 103.1 103.0 100.0 wWyell Gloaa jlewl pibgo
Corporate 101.2 101.5 101.2 100.9 100.0 ayylkaidll agaell
Wholesale 104.7 105.8 104.4 104.2 100.0 alaall gull
MICE 29.8 102.5 103.1 104.2 100.0 whaigaollg wleloiall
Walk in 100.7 102.6 102.9 103.8 100.0 Al janll
Other Catergory 101.9 102.3 103.8 103.3 100.0 Al olis

Sources: Monthly Survey of Room Price for 5&4 Star Hotels -NCSI Ologleollg clballl cnihgll jSpoll - 0gai 4 g5 Galiall e jlewl gl awall yanall




Table (15) Jgaa
(%) goill wlaeo - 02015- 02011 «wOyell Wloaa jlewl jibhdo
Price Index, 2011-2015 - Annual Growth (26)

Items 2015 2014 2013 2012 2011 agidl
General Index -0.9 0.0 0.1 3.0 - wioll Sloaa jlewl o
Corporate -0.2 0.2 0.4 0.9 - ayyladl agaoll
Wholesale -1.0 1.3 0.2 4.2 - alaall gl
MICE -2.6 -0.6 =] 4.2 = Shoigallg wlelaiall
Walk in -1.8 -0.3 -0.8 3.8 - Al janll
Other Catergory -0.4 -15 0.5 3.3 = Al wlis

Sources: Monthly Survey of Room Price for 5&4 Star Hotels -NCSI wlogleallg clmalll caihgll jSpall - 0gai 4 g5 @aliall Wie jlewl uyg il awaoll janall
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Fifth Section: Khareef Salalah
Season Visitors

2011 - 2015
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Khareef Season:

The total number of visitors during the khareef season reached 514,777 in 2015, representing a
19.4% increase compared to 431,105 in 2014. However, there was a 23.5% jump in total visitors
between 2012 and 2013 from 351,195 to 433,639. Between 2011 and 2013, there was a spike
of 27.7% from 339,579 to 433,639, and this figure grew by 29.5% between 2010 and 2011 from
262,203 to 339,579. Average annual growth of the total number of visitors to Salalah during the
khareef season between 2005 and 2014 was 8.9%.

Of the total visitors in 2015, 73.4% of visitors were Omani, followed by 10.0% from the UAE.
Overall, between 2005 and 2015 the relative share of visitors from the UAE has decreased from
25.1% to 10.0%, while the number of Omani visitors has increased from 57.1% to 73.4%. During the
same period, the relative share of Saudi visitors to Salalah during the khareef season decreased from
7.3% to 3.7%.There was also a sharp decline in visits by GCC nationals, excluding Oman, to Salalah
in 2015 compared to a period of growth in 2014.Visitors from the UAE, Saudi, Qatar, Bahrain and
Kuwait increased in 2014 by an average of 16%, while in 2015 visitors from the same nations visiting
Salalah during the khareef season decreased by an average of 15.8%.

@l awgo jlgj 2ac

Number of Khareef visitors

914,777

-\43].’105/43-3"639
&‘A sh

2015 2014 2013
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Total visitor expenditure in Salalah during the khareef season reached R.O 55.3 million in 2015, up
32.1% over R.O 41.9 million in 2014. Figures for expenditure are relatively in line with the number
of visitors, with spending by Omanis accounting for 68.4% of the total, followed by 11.6% by UAE
nationals and 4.8% by Saudis. Emiratis and Saudis both spent more in 2015 than they did in 2014,
with total expenditure by country’s visitors dropping by nearly 21.3% and 25.0%, respectively. The
total number of overnights stays in Salalah during the khareef season for 2015 reached 3.16 million
nights, up 21.9% from 2.59 million nights in 2014. Omanis accounted for 79.1% of all nights spent,
Emiratis for 8.7% and Saudis for 3.2% during the khareef season.



Table (1) Jgaa
02015- 02011 ;@i wuna ylgjl aac
Number of Visitors, by Nationality, 2011-2015

Iltems 2015 2014 2013 2012 2011 agill
Number of Visitors 514,777 431,105 433,639 351,195 339,579 jlgjll aac
Omanis 378,068 326,729 298,749 211,042 228,363 uauilac
Emaratis 51,332 48,414 72,940 70,766 58,013 yadllol
Saudis 19,200 12,914 16,723 13,843 13,572 [¥[ellnlel=NTV)
Qataris 3,921 2,249 3,449 2,371 1,978 uaho
Kuwaitis 2,965 3,342 3,510 2,786 1,790 0gmas
Bahrainis 3,881 2,207 2,696 2,865 1,449 UG
Other Arabs 10,433 7,789 5,229 5,165 4,498 Ug)ji ujc
Asians 41,127 23,849 27,243 38,898 27,364 09giwl
Other 3,850 3,612 3,100 3,459 2,552 Al
* Not Include Visitors via military airport el jlholl o goalall jlgil Jouy U *
Sources: Result of Khareef Salalah Season Survey - NCSI

cloglenllg cloalll cuihgll jSjall - &lln Wy jlgj 20 Wl 5200l




Items

Number of Visitors

Omanis
Emaratis
Saudis
Qataris
Kuwaitis
Bahrainis
Other Arabs
Asians
Other

(%) aywill &waoll - 02015- 02011 i)l wuna ylgjl 2ac
Number of Visitors, by Nationality, 2011-2015 - Relative Share (%)

2015

100

73.4
10.0
3.7
0.8
0.6
0.8
20
8.0
0.7

2014

100

75.8
11.2
3.0
0.5
0.8
05
1.8
515
0.8

Table (2) Jgaa

2013

100

68.9
16.8
3.9
0.8
0.8
0.6
1.2
6.3
0.7

2012

100

60.1
20.2

2011

100

67.2
17.1
4.0
0.6
05
0.4
1.3
8.1
0.8

jlgjll aac
ygslac
Jasllol
U9agQW
uguho
Ugmgs
Vet jaY
ugal e
UGl
Al



Table (3) Jgaa
(%) goul wlaeo - 02015- 02011 ;awwil wwa ylgjl aac :dllln W owgo jlgj
Khareef Salalah Season Visitors, Number of Visitors, by Nationality, 2011-2015 - Annual Growth (%)

ltems 2015 2014 2013 2012 2011 ag—ull
Number of Visitors 19.4 -0.6 235 3.4 29.5 jlgjl aac
Omanis 15.7 9.4 41.6 -7.6 51.4 uadloc
Emaratis 6.0 -33.6 3.1 22.0 -5.8 uagllol
Saudis 48.7 -22.8 208 20 10.0 U92gQw
Qataris 743 348 455 19.9 7.7 Jauhe
Kuwaitis 113 48 26,0 55.6 -2 UGS
Bahrainis 75.8 -18.1 5.9 97.7 15.2 Uy
Other Arabs 33.9 49.0 1.2 14.8 10.2 09l uic
Asians 72.4 -125 -30.0 422 10.2 Jarguol

Other 6.6 165 -10.4 8510 -22.2 Nifal




Table (4) Jgaa
02015- 02011 ;aindl wuoa ylgjl Glail
Visitors Expenditure, by Nationality, 2011-2015

Iltems 2015 2014 2013 2012 2011 ag__il
(000) R.O. £ (@)
Visitors Expenditure 55306 41876 39,707 31,290 28,857 gl Glail
Omanis 37,821 28457 23853 16056 16963 yaulac
Emaratis 6,441 5,311 7,478 6,841 5,609 uallol
Saudis 2,666 2,133 2,548 1,983 1914 UgIagew
Qataris 1,088 561 813 506 279 uguho
Kuwaitis 1,156 1,017 1,052 706 398 QLGS
Bahrainis 514 370 435 742 238 UGHIY
Other Arabs 1,687 933 706 665 441 ugAl uc
Asians 3,320 2,166 2,116 3,190 2,265 uguguol
Other 614 928 707 599 749 Al

*Not Include Visitors via military airport uSwell jlhall go goalall jlgdl Joy U *
logleollg clmll wiihgll [Spoll - dlln @p jlgj auwo Yl janoll

Sources: Result of Khareef Salalah Season Survey - NCSI



Table (5) Jgaa
(%) eyl ool - 02015 - 02011 .éywinll wunn ylggl Glail
Visitors Expenditure, by Nationality, 2011-2015- Relative Share (%)

Items 2015 2014 2013 2012 2011 ag il
Visitors Expenditure 100 100 100 100 100 Jlgjl @glail
Omanis 68.4 68.0 60.1 51.3 58.8 uaslac
Emaratis 11.6 12.7 188 219 19.4 Jadllol
Saudis 48 5.1 6.4 6.3 6.6 JQIagew
Qataris 2.0 1.3 2.0 1.6 1.0 gauho
Kuwaitis 2.1 2.4 2.6 2.3 1.4 Jomas
Bahrainis 0.9 0.9 1.1 2.4 058 Ny
Other Arabs 3.0 2.2 1.8 2.1 1.5 vl uic
Asians 6.0 5.2 5.3 102 78 Jgiguwl

Other 1.1 22 1.8 1.9 2.6 aAl




Table (6) Jgaa
(%) goul wlaeo - 02015 - 02011 awninll Lo ylgjl Glail
Visitors Expenditure, by Nationality, 2011-2015 - Annual Growth (%)

Items 2015 2014 2013 2012 2011 ag—ill
Visitors Expenditure 32.1 5.5 26.9 8.4 25.1 Jlojll glail
Omanis 329 19.3 48.6 -5.3 51.0 uasloc
Emaratis 213 -29.0 9.3 220 07 gaiihlol
Saudis 25.0 -16.3 284 3.6 213 UQIgQ
Qataris 939 -31.0 60.6 81.2 -09 uauho
Kuwaitis 13.6 -33 49.0 77.1 -7.2 0ouas
Bahrainis 38.9 -15.0 -41.4 212.4 20.2 UG
Other Arabs 80.7 322 6.1 50.8 -7.2 09Al e
Asians D83 2.3 S88Y/ 40.9 -6.1 Jaiquol

Other -33.9 314 18.0 -20.0 -15.6 Al



Table (7) Jgaa
02015- 02011 ;@i cua aolo Ul (il aac
Number of Nights Spent, by Nationality, 2011-2015

Iltems 2015 2014 2013 2012 2011 ag__ill
000 (walh
Nights Spent 3,161 2,594 2,612 1,771 1,727 aolo Ul il
Omanis 2,502 1,975 1,789 1,133 1,137 yaslac
Emaratis 274 325 490 352 335 uadllol
Saudis 100 21 120 86 92 UQagQw
Qataris 23 14 23 11 10 uaho
Kuwaitis 20 25 30 19 15 UQugsS
Bahrainis 20 15 18 16 8 Uo Y
Other Arabs 47 39 23 19 17 0ol uc
Asians 160 94 103 122 97 Ogrquol
Other 17 15 16 14 16 il
* Not Include Visitors via military airport wiswell lhall o oaldll jlggl Jouwiy U*

Sources: Result of Khareef Salalah Season Survey - NCSI ulogleallg clmll ciihgll jSpoll - dlin @ jlgj awo Al janoll




Items

Nights Spent

Omanis
Emaratis
Saudis
Qataris
Kuwaitis
Bahrainis
Other Arabs
Asians
Other

(%) awwill awooll - 02015 02011 aywiall wuna .aold Ul (Ul aac
Number of Nights Spent, by Nationality, 2011-2015- Relative Share (%)

2015

100

79.1
8.7
3.2
0.7
0.6
0.6
1.5
5.1
0.5

2014

100

76.1
125
B
0.6
1.0
0.6
1.5
3.6
0.6

Table (8) Jgaa

2013

100

68.5
18.8
4.6
0.9

0.7
0.9
310
0.6

2012

100

64.0
19.8
4.9
0.6
1.0
0.9

6.9
0.8

2011

100

65.8
19.4
53}
0.6
0.9
0.5
1.0
5.6
0.9

ag il

aols Ul uly
ygslac
Jasllol
UgIIgRW
Uguhd
UgHGS
UM
uanl e
UGl
Al



Table (9) Jgaa
(%) goul wlaeo - 02015- 02011 @il L aold Ul (il aac
Number of Nights Spent, by Nationality, 2011-2015 - Annual Growth (%)

Items 2015 2014 2013 2012 2011 ag—ull
Nights Spent during the trip 21.9 -0.7 47.5 2.6 28.1 alyl Jla aololl vl aac
Omanis 26.7 10.4 57.9 -0.4 465 uasloc
Emaratis -15.6 -33.6 395 49 123 uallol
Saudis 10.1 244 39.2 5.9 39.7 UG W
Qataris 58.0 -37.0 109.0 64 319 Uguho
Kuwaitis -225 -15.3 61.6 24.1 895 UGS
Bahrainis 338 -20.1 13.7 105.8 -0.7 UG
Other Arabs 18.6 69.3 21.4 10.1 37.6 uonl uyc
Asians 71.2 -8.8 -15.7 255 323 ugguol

Other 7.2 -2.3 10.2 -10.6 107.7 Nifal
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Sixth Section: Methodology and
Tourism Concepts and Terminology




anaioll
Methodology
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Inbound tourism

Non-resident visitors to the Sultanate during different months of the year through border
ports are the targeted community. The total number of non-resident tourists to the
Sultanate has been estimated, through the Survey,according to the purpose of the visit, the
estimated amount of inbound tourism expenditure and the time series of tourism related
data that have been met.

Field researchers work at a rate of fourteen hours during the designated days in the field
visits schedule. They make interviews for every fifth car passing over the land ports and
every (tenth) individual / group of individuals at Muscat International Airport with taking
into account the changed work periods.
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Domestic Tourism

Domestic tourism includes the activities of the Sultanate residents who travel to places
inside the Sultanate, but outside their usual environment, and continuously reside there
for a period of not more than one year for the purpose of entertainment, work, or other,
except any income-generating activity in the visited place.We can know, from the survey,
the number of Omani tourists and residents who make domestic trips during the year
depending on the purpose, knowing the amount of expenditure on domestic tourism, and
identifying the tourist attraction Wilayat (provinces).

This survey falls within the National household surveys, therefore the same sample
excepted to be covered by these surveys is used.
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Outbound Tourism

Omani Visitors and residents arriving in outbound travels during the different months of
the year through border ports are the targeted community. The total number of Omani
tourists and residents arriving in outbound trips to the Sultanate has been estimated,
through the Survey, according to the purpose of the visit, the estimated amount of
expenditure on outbound visitors to the Sultanate and the time series of tourism related
data that have been met.

Field researchers work at a rate of fourteen hours during the designated days in the field
visits schedule. They make interviews for every fifth arriving car passing over the land ports
and every (tenth) individual / group of individuals at Muscat International Airport with
taking into account the changed work periods.
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Experimental Tourism Satellite Account of the Sultanate
To achieve the overall objectives in the formulation of a scientific and sustainable
methodology to measure the contribution of tourism and follow its development in
the Sultanate, the National Center for Statistics and Information represented by the
Directorate General of Economic Statistics, had prepared The Sultanate Tourism Satellite

Account for the years 2005 - 201 3.

Tourism is the first activity that uses global standards for the satellite account in order
to measure their impact on national economy.The Tourism Satellite Account is important
because it is an advanced scientific methodology that provides the appropriate framework
to measure the importance of the sector of tourism through Tourism data presented in
internationally recognized frameworks. It also summarizes the economic importance of
tourism in the form of key indicators comparable to other economic sectors ‘contributions.
It has been relied on several surveys carried out by the Directorate General for Economic
Statistics such as Survey of Arrivals and Departures, economic surveys in addition to

National Accounts data, have been relied on for the application of Tourism Satellite Account
in the Sultanate.
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Accommodation Services

All establishments operating in the Sultanate in Hotel sector including hotels, hotel
apartments, and rest houses were covered to provide detailed information on this activity.
Among the most important indicators obtained: the number of employees, salaries,
revenues, occupancy rates and the number of guests by nationality and the number of
nights spent.

All five star hotels and four-star hotels and three have been monthly covered through
sending e-mails to these institutions at the beginning of each month so that they provide us
with the preceding month data, unlike the other hotels which are covered on a quarterly
basis.
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Salalah Khareef Season Visitors

Wilayat Salalah and the neighboring wilayat (provinces) consist an important touristic
phenomenon for tourism attraction thanks to the special weather during autumn season
which starts from 21/6 to 21/9 each year, in addition to the other touristic resources.This
is why, the National Center of Statistics and Information makes visitors’ inventory and
survey on annual basis.

The inventory and survey of Salalah Khareef (autumn) season visitors consists of the
following:

a.Census of Salalah Khareef Season Visitors:

It is a comprehensive inventory of all arrivals to Salalah during autumn season from Harit
Land Port, Muscat International Airport and Salalah Airport, through which the total
number of visitors to Salalah in autumn season is estimated based on nationality and visit
purpose.

b.Survey of Salalah Khareef Season Visitors:

It is a survey of one sample of departing Salalah Khareef (autumn) season visitors through
Harit Land Port and Salalah Airport by making interviews with each fifth car leaving passing
over the land port and each tenth individual departing through Salalah Airport during
specific days in the season.

Domestic and Inbound tourism to Salalah during autumn season are estimated through the
survey depending on the purpose of the trip as well as estimation of visitors expenditure
depending on expenditure items.



anbuwll ulhlhnallg ouslaall

Tourism concepts and terminology
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* Tourism: means people travelling and accommodating in places other than their usual

environment for a period of not more than one year for the purpose of entertainment,
or work, or other purpose other than activities for which they are paid.
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* Inbound Tourism: it is the travelling to a country by people who do not reside in it
and continuously residing in it for a period not exceeding one year for the purpose of

entertainment or business or any other purpose other than activities for which they
are paid.
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* Outbound Tourism: it is the travelling of people outside their country of residence
and continuously residing there for a period of no more than one year for the purpose
of entertainment, or work, or other purpose other than activities for which they are
paid.
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* Domestic Tourism: it is the travelling of people to places inside their country of
residence, but outside their usual environment, and continuously residing there for a

period of not more than one year for the purpose of entertainment, or work, or other
purpose other than activities for which they are paid.
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* Tourist: is the person who travels to other country other than his usual country of
residence and continuously resides there for a period not exceeding one year for the
purpose of entertainment, or work, or other purpose other than activities for which

they are paid.
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® Usual Environment: The surrounding area of the place of residence of the person or
his place of work, education or any place he recurrently visits. The usual environment
includes two concepts which is the repetition of visit and the places that are repeatedly
visited in a regular way even if such places are far from the place of residence of the

person.The surrounding areas of the person’s place of residence a usual environment
even if they are not regularly visited.
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® Main Purpose of Visit: it is the purpose that without it the visit would have not taken

place. There is only one main purpose of visit which is the purpose for which the
tourist left his usual place of residence.
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® Entertainment & Leisure : it includes purposes such as sightseeing, attending sports

and cultural events and recreational and cultural activities and the use of beaches,
making cruises and honeymoon trips.
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®* Friends and relatives visits: it includes the individual’s visits to his friends and



relatives for example a person visits a relative studying at a university.
Ayl 31wy Laoslally il paisll of clelamn W ygan ol o @bl Jady s Jee dlay @
AL&J:}” 2_ Jeally Adwge Mo 3;‘ ol yinlea (2ol Jeall u\ma;\ Lgmiar ) 5Blgatl ci¥en g
@limLadl Qailad aeaitly Jladl Gy pudly ol pally Graanll Jlealy colaall (oS g o Lol
‘_;)::‘ g ‘_,JL ol Juo g (ygagan (PR 5):_-‘}“ E,.EiLuj
® Business trip: includes visits to attend meetings, conferences, exhibitions, trade fairs,
incentive journeys granted by employers, lectures and musical concerts or working in
touristic guidance, installation of equipment, inspection and buying and selling works,

which is the case for truck drivers and taxi drivers when they transport passengers to
another country.
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® Shopping trip: Includes visits in order to buy different items such as clothing, furniture

and electrical appliances as the visitor believes that he will enjoy lower costs as
compared to local market purchases.

3 andl ol ol lialin 20sls (o yad Bosgacall B yall ASLl) M L3 Jadi 150y e @
* Umrah and pilgrimage:includes visits to the Kingdom of Saudi Arabia for the purpose
of performing Hajj or Umrah rituals.
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® Treatment trip: it includes visits to the spas ( Sanus Per Aquam) center and health
resorts and hospitals visits outside the country for treatment.
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® Study or training trip: includes study, education, language or professional researches

and studies visits or governmental or commercial courses provided that the session
covers less than (12) months.
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Tourism Expenditure: the value of goods and services that the tourist obtains during
the visit.
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Tourism Value Added: is the deduction sum of production requirements used to
produce tourism products from the tourism output of all activities funding / producing
these products without taxes and subsidies.
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Tourism Gross domestic product (GDP): is Tourism Value-Added plus taxes
and subsidies.
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